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BY BOB WOODWARD

HERE MAY NOT BE UNANIMITY AMONG THE CROSS-COUNTRY SKI SUPPLIERS WHEN IT
comes to a preferred boot/binding system, ski sidecut profiles and top-sheet cosmetics, but
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there is when it comes to the biggest trend in the sport for the 05/06 season.

|

“There’s no question that mid-length ski sales are growing,” said Ted McGinnis of Karhu.
“Particularly now that all major cross-country ski vendors are behind the concept. Mid-
length skis simply work better for beginners and occasional skiers, and the price points are
more palatable to these consumers.”

“If you look at the sales figures for the 03/04 season,” added Steve Kvinlaug of Alpina,
you see the huge dip in sales of traditional length skis. Obviously, mid-length skis are here
to stay. Sure, the category needs to be tweaked a bit more as we go along, but face it, the
mid-length concept has taken hold.”

,

Call the category exercise skiing, fitness skiing, Nordic cruising, whatever—just know,
it's where the action is. And it’s not just for in-track touring.

“More and more suppliers are moving away from traditional length skis, no matter the
use category,” said Fischer’'s Peter Ashley.
MID-LENGTH SKIS

Mid-length skis are where the development is for 05/06. Here’s a rundown of what the indus-
try companies will be churning out for the season.

» Karhu will remove the Escape model from its Snowblade line (it'll become more of a wide-
body touring ski) and add the Aero Skate to complement the existing Aero classic and the new
Aurora wood-core models.

» Atomic will expand its fitness ski group with wider models for off-track use and add a sec-
ond skate model designed to work in not-so-perfect track conditions, such as groomed snow-
mobile trails.

» Alpina’s exercise ski line will get all new graphics and a new model called Control Edge with
65/53/62 mm sidecut in 162 cm, 172 cm, 182 cm and 192 cm lengths. These skis feature a new
tip design, more of an upturned tail and a raised binding installation area.

» Madshus will offer the all new mid-length Nordic Exercise ski group. There are five models
in the group, all with different shapes and widths and in four sizes.

» Rossignol is adding a new family of exercise skis called Zynex at what Robert Lazzaroni called,
“that fourth price point” (i.e., around $150). There will be a skate version in 170 cm, 180 cm
and 190 cm sizes, and a classic version in 176 cm, 180 cm, 196 cm and 201 cm sizes.

» Salomon is adding the completely new Elite line of skis as it comes off its first year with cross-
country skis. “They’re Norwegian inspired,” said Michael Chiasson, Salomon North America’s
cross-country manager. That means slightly longer and a bit wider than the current Salomon
ski line. The Elite line is comprised of three models: Elite 9, 6 and 5. All three are available with
either waxable or waxless bases.

Elite 9 skis have a 48/46/43/46 mm sidecut profile and come in sizes 176 to 206 cm in 5-
cm increments. Elite 8s come in sizes 171 to 201 with a 52/49/46/50 sidecut profile. Ditto the
Elite 5s.

In its second season, Salomon'’s Snowscape line gets the new Snowscape 8 model. It’s basi-
cally the same ski as last year’s Snowscape 9 except with a de-tuned core to bring it in at a
lower price point.

» Fischer has told us it will not change its Nordic Cruising line.

BOOTS FOR CRUISING

To match the Snowscape and Elite skis, Salomon adds new outsoles to the Escape 7, 6, 5 and
4 models of boots. The soles are more rigid torsionally and easier to walk on.
For the beginning classic racer and the skier interested in high performance in-track skiing, the
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new Active 7s have the same new touring
outsole but with more race-inspired uppers.

SNS-Profil compatible, Fischer expands
its Centrix boot line to incorporate new
recreational models.

BACKCOUNTRY COMEBACK
CONTINUES

While sales of general touring skis have
lagged the past several seasons, the metal-
edged backcountry touring category has
started to come alive. For 05/06 that means
more ski models to choose from and many
more boot choices.

Atomic will expand its rugged touring
line with the new Selkirk and Chugach
models. The Chugach is interesting be-
cause it’s a wide-body ski that will sup-
port three-pin and cable bindings as well
as AT bindings. A new fabric/plastic three-
pin boot has been added to the Atomic
line to complement the new rugged tour-
ing skis.

Fischer will add the Snowbound ski
model to its S-Bound line. “The ski has
more of a traditional touring ski sidecut
profile,” Ashley said, “and is yet another
move away from traditional length skis.”

For years Karhu has been the one compa-
ny that stood by backcountry touring, or in
its parlance, “the XCD 9Cross Country
Downbhill category.” For 05/06, the Pegasus
ski becomes the XCD Pinnacle, the Pixis be-
comes the XCD-GT, and the Dorado be-
comes the XCD-Mt. There will be three new
Karhu three-pin boots to complement the
skis. According to Karhu’s McGinnis, theyll
be “a step below plastic boots but be stiffer
than what we've had previously in the line
with supportive ankle cuffs and straps.”

Alpina has two new 1550 NNN-BC boots
with lace hooks built into the heel count-
er for a snugger fit and a new entry-level
BC boot.

Noting that the 05/06 season is “a big
deal for us,” Salomon is jumping into the
backcountry touring category with three
skis. Two models, X-Adventure 88 and X-
Adventure 70, are metal-edged skis with
waxless bases. The 88 has an 88/60/78 mm
sidecut profile and comes in sizes 159 to
189 cm. The 70 has a 70/60/65 mm sidecut
and comes in three sizes—169, 179 and
189 cm.

The waxless, unedged Escape 6 model
has a 60/56/51/56 sidecut profile and is
available in 180 to 205 cm sizes.

In BC boots, Salomon will offer the X-
Adventure 7 to drive the new metal-edged
skis. Inspired by the old SNS-BC Green-
land model, the 7s feature articulating
ankle cuffs and new, much stiffer outsoles.

Designed to partner with the Escape 6
skis, the new X-Adventure 4 boots also
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have the new stiffer outsoles but with
lower cut uppers.

RACE PACE

Toko’s Tan Harvey put the high-end rac-
ing gear market into perspective when he
said, “The business is so stable, so de-
pendable.” And so it’s been every year for
the past decade.

For ski season 05/06, a major racing de-
velopment is the new NIS (Nordic Inte-
grated System) developed jointly by Mad-
shus, Rottefella and Rossignol. It involves
new classic and skate boot outsoles that
are wider in front and more laterally stable.
The binding works much the same as cur-
rent NNN race product but is clipped into
a plate that’s been thermo-glued into a ski.
The plate can be moved a full centimeter
forward or back to accommodate an indi-
vidual skier’s positioning preferences.

It’'s been almost 20 years since the last
attempt at binding integration, and it
bodes well that this time around two ski
manufacturers and a binding manufac-
turer are involved, unlike the past when
only Rossignol took up the project.

Look for Alpina to have new boots with
the new Rottefella race outsoles. Kvinlaug
described the skate sole as, “having the ini-
tial flex of a classic boot then flowing into
a stiff skate flex.” Boots with these soles
can be tuned in the binding, “for a skier’s
ability level and weight.” Ditto the new clas-
sic boots with the new Rottefella outsoles.

Alpina’s new boots will also sport new
looks more in the direction taken by Fisch-
er last year with its successful Centrix line.

Fischer expands Centrix racing with the
S-3000 skate and C-3000 classic models,
both aimed at price-conscious consumers.
A Centrix junior boot will also be added.

Salomon is very happy with last year’s
offerings and not making any model
changes in its racing boot line the com-
pany told us—hard to argue with success.

In racing ski lines, Rossignol will offer a
new look in its X-ium skate models. The
shape will be slightly different and they will,
according to Rossignol’s Lazzaroni, “feel
much faster on their initial contact phase
with the snow.” Called S-1 and S-2, the skis
will come in small (173), medium (183),
large (187) and extra-large (194) sizes.

Madshus will offer a new skate ski de-
signed to work in softer snow conditions.
According to Kvinlaug, “The sidecut is not
as severe, and the skis are wider underfoot.”

Atomic is also tweaking sidecut by
adding 1 millimeter to its top-end classic
and skate models. And it will no longer be
necessary to use adapter plates to install
bindings on Beta construction skis.

As integrated bindings are making a

comeback after years, prepare for another
trend from yesteryear. Remember when
chemical waxless bases were trendy and
much maligned? Well, Atomic is coming to
market with a new chemical base that will
be used on a classic performance ski.

At Fischer, the new Racing Skate RCS
is coming, but not in the Skate Cut shape.
A new classic ski will debut and is designed
exclusively for wet snow conditions. These
two new skis and all Fischer race skis will
feature new cosmetics.

Salomon enters the racing ski market
with both skate and classic models. The
top-end Equipe 10 Skate ski comes in a
variety of flexes and features a carbon top
sheet with built-in Pilot binding interface.
“The interface helps for better thrust and
glide,” Salomon’s Chiasson said.

The other two skate models (Equipe 9
is the same as the 10 but without the car-
bon top sheet, and the 7 is for beginning
racers) feature the new Zeolit base tech-
nology. “It’s a more consistent base,” Chi-
asson noted. “The base material repels
water better, offers better wax retention,
and stays tuned longer.”

For classic skiers, there’s the new Equipe
10 Classic, which has all the same features
as the Equipe 10 Skate model. The Equipe
9 Classic is made without a top sheet a la
the Equipe 10 Classic.

POLING ONWARD

While Swix and Toko stand pat with their
hands, both pole lines will have new
cosmetics.

At Leki, Greg Wozer revealed that the
company’s Trigger system (which quickly
releases the strap from the pole) is gain-
ing traction with XC pole consumers, but
not so much because of skiing. “Interest-
ingly, a lot of the acceptance of Trigger is
being driven by Nordic walking, which is
an all-Trigger line,” Wozer said.
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Vents here.

Vents there.

— Vents everywhere.
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Conventional waterproof-breathable fabrics are limited to indirect FABRIC TECHNOLOGY

venting through an opening in the fabric such as a "pit-zip." But
eVENT® technology vents sweat vapor directly through the fabric o ®
via unimpeded microscopic openings in a durable waterproof V

L

membrane. Independent tests confirm eVENT technology
provides up to twice the breathability of its closest competitor*. IT'S DRY INSIDE SO YOU CAN THRIVE OUTSIDE

Market leading performance in: Outerwear | Footwear | Gloves | Tents | Sleeping Bags | Bivy Sacks

Learn more at: www.eventfabrics.com and at Outdoor Retailer Winter Market, Booth #3897

*DMPC testing results at U.S. Army Soldier Systems Center and Kansas State University




We've made our
technical jackets
this much more
breathable.

How? Actually, like all ingenious ideas it's quite simple - by using GORE-TEX® micro seam
tapes in our jackets. Tape doesn't breathe, so instead of using standard 22mm width tape,
we decided to use 13mm tape for all key seams. And when you consider that the average
jacket uses between 16 and 25 meters of the stuff, we're able to increase
breathability in an area equivalent to the one in the picture. Not only

that, but the jackets are significantly lighter and more flexible,
’ too. Lowe Alpine's innovative expertise combined with the

technical pedigree of GORE-TEX fabric, proving that

” less is more. Less tape, more performance.

e
alpine

One step further.

For more details visit www.lowealpine.com

WATERPROOFING

e s L CDORS

WANT THE BEST WATERPROOFING FOR
CLOTHING, FOOTWEAR AND EQUIPMENT
You need to apply the best solution

Let us make your life just a little easier, safer
and drier in wet weather.

4 Just 20 minutes with Nikwax® could make a
world of difference.

See us at Outdoor Retailer, Booth 1841.

EASIER SAFER DRIER
Nikwax® Waterproofing

Nikwax® is a world leader in
water-based waterproofing

products that enhance and

restore the performance of

wet weather gear.

» W: WWW.NIKWAX.COM
T: 1-800-563-3057
E: INQUIRIES@NIKWAX.COM
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One noticeable change at Leki is the use
of foam in all high-end pole grips. “Over-
all pole weight is reduced,” Wozer said,
“without changing swing-weight.”

WAX ON, WAX OFF

Toko has new classic ski-only glide waxes.
They're liquid fluorocarbon waxes, and
Toko’s Tan Harvey said these are “the fu-
ture for most classic skiers.”

At Swix, there’s a new Cera-F FC-10 lig-
uid glide wax designed for warm-weath-
er conditions between plus 2 and plus 20
Celsius. For classic skiers, the new Swix
VR-65 kick wax has elements of yellow,
red and silver waxes for new fallen snow
in the plus 3 to zero Celsius range.

Also new at Swix is a wax it calls Quick
Kick. It's designed to be put on waxless pat-
terns to give them extra grip when needed.

LOOKING GOOD

Apparel hasn't been totally neglected. In
2004, the Swix corporate mandate was to
add apparel lines to its stable. Now the
results of these acquisitions are showing
up in a much broader Swix apparel line.

“We're starting to become more of an
outdoor and active sports supplier as well
as a Nordic apparel supplier,” Swix’s Steve
Poulin said.

That means for 05/06, Swix will offer
five different lines of synthetic underwear.
Some of the underwear additions come
from the company’s acquisition of Bavac.
There will also be an array of new Swix-
branded soft shells and socks. In addition,
the recently acquired Vegaard Ulvang line
will keep its name and offer retailers wool
underwear, socks and hats.

At Craft, there’s the entirely new line of
Nordic Cruising outerwear. “The entire
line is targeted at the mid-level user with
target price points around $100,” Huub
Valkenburg said.

BRINGING US BACK TO EARTH

As always, when writing about new ap-
parel, new gear, trends and futures, there’s
the tendency to wax enthusiastic. Then
someone like Toko’s Harvey brings us back
to reality. “By far the No. 1 indicator of
the health of the cross-country business
is not the sport’s image or its new gear.
No, it’s about if snow falls in the major
metropolitan areas of the snowbelt states.
If snow falls, recreational ski gear and ap-
parel sales go up and business is good.”
So, while we appreciate all the new gear
and goodies, it certainly won't hurt to just
pray for new snow. And lots of it, please. &

» To access our trade-only resource center or to
give us feedback, go to GearTrends.com.
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snowbound.

By DUOFOLD.

ADD POWDER.
DROP IN.

SHRED.

SNOWBOUND. THE LATEST IN HIGH PERFORMANCE BASE LAYER

APPAREL HAS ARRIVED.

EXPERIENCE PERFORMANCE FEATURES SUCH As SEAMLESS STRETCH
FABRIC THAT DOESN'T CHAFE OR BIND, AND BODY MAPPING WHICH
HELPS REDUCE MUSCLE FATIGUE. AND, IT LOOKS SO HOT, YOU'LL WANT TO
WEAR IT AS YOUR ONLY LAYER.

SNOWBOUND &y DuoroLp..SERIOUS PERFORMANCE fRom
THE INSIDE OUT.

WWW.DUOFOLD.COM
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