
POWERED BY SNEWS® W I N T E R  O U T D O O R  2 0 0 7
» CREATING COMMUNITY THROUGH COMMUNICATION » WWW.GEARTRENDS.COM

» SNEWS® RETAILER SURVEY » SKI PACKS » SKI TUNING ACCESSORIES » SALES TRAINING

CATEGORY REPORTSCATEGORY REPORTS

»»

pioneers who broke new ground in
the developing outdoor industry 

GEARTREN
DS ®

W
IN

TER OU
TDOOR 2007

Alw
ays curious, never too serious.

88
Dollars & Sense

Put co-op dollars to work for your store

Toxic Takedown 
Phasing out PVC for eco-friendly alternatives

Hold On
Get a grip on the climbing holds market 
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Focusing on technical winter pant styles
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Comfort anywhere
For your next adventure, ExOfficio has 

performance outdoor and travel apparel 

designed for the utmost in comfort, no matter 

where you are going. After all... Life’s a journey, so 

take the right clothes. 

To shop for your next journey or find your local ExO Dealer visit www.exofficio.com

Clothes for a big planet™

Men’s Alpental & 
Women’s Irresistible Zippy
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We’re all about Family Values –
The ispo family of multi-specialty sporting goods shows provides you with 
access to retail buyers in the World’s hottest markets. Whether we’ll help 
you sell into core specialty, multi-specialty, general sports, sports fashion, 
pure footwear or high-end style stores, when you’re with ispo, you’re with 
family.

For more information, check out www.ispo.com or contact Dieter Tremp in North America at 
dietertremp@earthlink.net 

 benefi t
from ispo leadership

20–23 sept 06
Moscow

4–7 feb 07
Munich

21–24 aug 06
Shanghai

14–17 march 07
Beijing

07

19–22 feb 07
Moscow
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WINTER OUTDOOR 2007
Volume 5, Issue 1

Publisher/Director of Business Development:
Michael Hodgson

michael@snewsnet.com, 530-268-7736

Publisher/Editor-in-Chief: 
Therese Iknoian

therese@snewsnet.com, 530-268-8294

Managing Editor: Wendy Geister
wendy@geartrends.com, 406-295-5286

Senior Editor: Marcus Woolf
marcus@snewsnet.com, 706-865-5457

Contributors: Sharon Leicham, Clyde Soles, 
Bob Woodward

Art Director: John T. Davidson
jrocket77@aol.com

Editorial materials & correspondence to:
101 W. McKnight Way, Ste. B-305

Grass Valley, CA 95949
530-268-8295

MEMBERSHIP/AD/SUBSCRIPTION SALES

Sales Director: Gene Treacy
gene@geartrends.com, 865-675-2052

Eastern Account Manager: Daisy LeDuc
daisy@geartrends.com, 865-977-7897

Ad, membership and subscription rate 
inquiries to:

329 Treyburn Dr., Knoxville, TN 37934
865-675-2052 • Fax 865-675-2053

GearTrends® magazine is published five times a
year by SNEWS® LLC in the interest of the growth and
development of the specialty outdoor, fitness and
winter sports industries. The magazine is a compo-
nent of the GearTrends® Network, designed to 
“create community through communication” by 
encouraging participation from trade professionals
and consumers. The GearTrends® information network
strives to be the industry standard for late-break-
ing news, features and trend reporting, business
education and company/product information. The
company also produces the GearTrends® website; 
Specialty News (SNEWS®), the insider trade news
source for the outdoor and fitness markets; eFitbiz
by SNEWS®; and the Law Review. Copyright ©2007
by SNEWS® LLC. Postmaster: Send address changes 
to SNEWS® LLC, 101 W. McKnight Way, Ste. B-305,
Grass Valley, CA 95949. No part of this magazine may
be reproduced without written consent of the
publisher. Not responsible for unsolicited material.
All rights reserved. Printed by Banta Publications-
Long Prairie, 100 Banta Rd., Long Prairie, MN 56347.

www.GearTrends.com   • www.snewsnet.com
www.snewsnet.com/LawReview 

For complete 
product information call 
1-847-299-2222
www.itwnexus.com
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YOU COULD ALMOST SKIP THE    
SHOW...But don’t tell the boss!

Not even a trade show’s own publication covers the show
as completely or as accurately as the SNEWS® team
does. Almost as good as being there, you’ll find it at
www.snewsnet.com/tradeshow.

LOVE MYSTERIES? 
Regular SNEWS® mystery shopping around the country
puts the spotlight on day-to-day retail—the 
good, the bad and, yes, even the really ugly. Find
them in the SNEWS® Training Center. Go to www.snews-
net.com/trainingcenter.

JOB-HUNTING OR JOB-TO-OFFER,    
WE GOT YA COVERED 

The SNEWS® classifieds get action and quality
responses—that’s what our readers tell us. Looking
for a job? Need someone to fill a position? Head to
www.snewsnet.com/classifieds. 

DO YOU RSS? WE DO!
Many of you have been asking for it and SNEWS® has
delivered—RSS feed capability for all our content. Now,
you can be in-the-know about industry events, news,
stories and more, as soon as the story goes live. To learn
more, go to www.snewsnet.com/rss.

HIT AND CLICK: FREE MAGAZINE DOWNLOADS
GearTrends® magazines—every page-turning issue since
we first started publishing—are available online to
download and to print out for free. Pass it on:
www.geartrends.com/magazines.

STAY 
IN-THE-KNOW, 

ALL THE 
TIME

CREATING COMMUNITY
THROUGH COMMUNICATION 

»
»
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14 STEPPING UP | PROFILE

A good mountain guide adapts to the situation on the ground. Likewise,
Peter Whittaker is adjusting his companies, Rainier Mountaineering Inc.
and the Whittaker Mountaineering store, to deal with new competition.

20 BELOW THE BELT | OUTERWEAR

We understand folks rarely talk in public about things “below the belt.”
But, hey, they’re just pants. Here’s the latest on styling, fabrication and
fit in wintersport pants.

28 HOLD TIGHT | CLIMBING

Get a grip on today’s climbing holds market for home walls, commercial
gyms and schools.  

32 BAD BEHAVIOR | SALES TRAINING

Our mystery shopping team reveals the top flubs by retail salespeople
and offers pointers to overcome them. 

36 INDUSTRY TRAILBLAZERS | OUTDOOR HISTORY 

Part II in our continuing series on outdoor pioneers looks at the pool
of design, manufacturing and retail talent that emerged between the
late 1950s and late 1970s.

42 GET IN TUNE | ACCESSORIES

Add-on sales gone cold? Set up a section of ski tuning accessories and
enjoy the sweet turns. 

48 SHIFTING FORMULAS | GREEN SCENE

PVC plastic gives Mother Nature nightmares, so companies are using 
eco-friendly alternatives in packs, PFDs, shoes and other products. 

54 FIELD WORK | MERCHANDISING

More outdoor companies are investing in field merchandisers to assist
retailers with product presentation and building brand image.

60 BREAK FROM THE PACK | SKI PACKS

The ski pack niche has come into its own, offering product designs that
meet the needs of backcountry winter enthusiasts. 

64 SHARE THE WEALTH | BUSINESS TOOLS

Retailers fail to redeem about half of all co-op dollars offered by manu-
facturers. Find out how to put them to good use. 

70 SOFT SELL | FOOTWEAR

Soft shell materials have found their way into footwear, but will
consumers buy into the concept?

GearTrends® magazines strive to balance quality with environmental responsibility,
printing with as much recycled paper content and soy-based ink as possible.

74

»

»
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» PUBLISHERS’ CORNER
Remember to catch some downtime in today’s
distraction derby.

CONTRIBUTORS
Meet the dedicated staff that makes the cogs
move at GearTrends®.

MERCHANDISING TRICKS
Catch customers’ attention with these store
layout, signage and display ideas.

2006 SNEWS® RETAILER SURVEY
Find out whom retailers rank as tops in our
annual survey summary.

ONE MORE THING
We maneuver customer service foibles in the
land of retail.

THE PRODUCT ZONE
Preview the latest products hitting the trade  

show circuit this season.

77
Check it out 
at page»

Ski packs 
hit the mark.

60»
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Perfecting the Science 
of Comfort – Polarguard®

synthetic insulation is the name
to trust for proven performance
in sleeping bags and cold
weather apparel. For more than
30 years Polarguard® continuous
filament polyester has been a
leader in both the outdoors and
at outlets. It is the continuous
filament insulation specified by
the U.S. Military and top tier
bag and apparel manufacturers.
While there are other
continuous filament products
on the market, Polarguard®

remains at the forefront of this
technology. When nothing less
than superior quality and long-
lasting performance will do –
specify Polarguard®.

Polarguard is a registered trademark of © 2006 INVISTA
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Water Resistant
Thermal efficiency when wet
Sheds water quickly
Dries rapidly

Moisture Management
Body moisture vapors are
transferred through batt layers

Prevents condensation build-up 
and resulting heat loss

High Void Hollow Fibers
Superior durability
Resistance to collapse
Greater loft and resiliency
Less weight and more warmth

Continuous Filament Fibers
Won’t separate, clump or mat
No cold spots

Fine Denier
Soft hand

Down-like feel
Compactible

www.polarguard.com
+1(704)586-7512

Skin
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