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The Super Hero Jacket by Marmot.
Super fast. Amazingly flexible and breathable. Stowable, zip-off hood.

An impenetrable barrier to wind with trusty WINDSTOPPER®' Softshell fabric.

Able to leap tall mountains in a single bound.

Marmot Shishapangma Expedition | Photo Gabe Rogel | marmot.com
TWINDSTOPPER® softshell fabric is a superior membrane technology that is completely windproof and provides
maximum breathability to help insulate your body. WINDSTOPPER®, GORE, and designs are trademarks of W.L. Gore & Associates.
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Black Diamond Trekking Poles

HALF AS WIDE, TWICE AS STRONG.

Black Diamond’s FlickLock® and Binary™ systems deliver high-speed
adjustments with an unyielding grip. This season, Black Diamond ups
the advantage with the introduction of Elliptic Technology for easier
adjustments, increased fore/aft stiffness and better downbhill stability
and control. Go ahead, adjust your poles mid-stride.
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COMPACT Series

If you don’t need 140-145
cm poles, why carry the
weight? These 125 cm

(49 in) models are lighter,
pack down smaller and

<& 3

have reduced grip sizes.
Suitable for people 1.72 m
(5" 8") and under.
SPIRE <NEw > FLICKLOCK & BINARY
1 The new Elliptic Technology ~ ELLIPTIC FLICKLOCK With our patented

Spire has the highest fore/
aft stiffness on the market,
providing unrelenting
support on technical
climbs and descents.

It also features a 15°
corrective angle, a new
dual-density top knob, a
non-slip foam grip, 360°
padded webbing, Short
Flex Tips and low-profile
trekking baskets. Available
in a Compact version.

LENGTH:

COLLAPSED SIZE - 68.5 CM (27 IN)
USABLE RANGE:

105-140 CM (41-55 IN)

WEIGHT:

572G (1B 4 02)

Our new patent-pending
Elliptic FlickLock offers
the same fast adjustment
with zero-slip security as
our time-tested FlickLock,
but exploits the mechani-
cal advantage derived
from the oblong shape so
less force is needed when
opening or closing the
FlickLock to get the same
locking power. Flick open,
adjust, flick closed.

ON/oFF Binary adjustment
system, just pull the lower
shaft out until the red pins
engage — it locks. Depress
the red pins — it collapses.
Micro-length adjustments
aren’t necessary on the lower
shaft while on the trail, and
for the adjustments you do
make the Binary is the most
logical solution with the
fastest and easiest adjust-
ment on the market.

Black Diamond

WWW.BLACKDIAMONDEQUIPMENT.COM TEL 801.278.5552 FAX 801.278.5544
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We’'re all about Family Values -

The ispo family of multi-specialty sporting goods shows provides you with
access to retail buyers in the World’s hottest markets. Whether we’'ll help
you sell into core specialty, multi-specialty, general sports, sports fashion,
pure footwear or high-end style stores, when you’re with ispo, you're with
family.

ation, check out www.ispo.com or contact Dieter Tre r
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Your First

Class Ticket

The Jet SR

A WORLD OF CONNECTIONS

For complete

product information call
1-847-299-2222
Wwww.itwnexus.com
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(REATING COMMUNITY
THROUGH (OMMURICATION

S STIEWS

WWW.SNEWSNET.COM

YOU COULD ALMOST SKIP THE
SHOW...But don't tell the boss!
Not even a trade show's own publication covers the show
as completely or as accurately as the SNEWS® team
does. Almost as good as being there, you'll find it at
www.snewsnet.com/tradeshow.

LOVE MYSTERIES? ﬁ

Regular SNEWS® mystery shopping around the country
puts the spotlight on day-to-day retail—the
good, the bad and, yes, even the really ugly. Find
them in the SNEWS® Training Center. Go to www.snews-
net.com/trainingcenter

JOB-HUNTING OR JOB-TO-OFFER,

; WE GOT YA COVERED

The SNEWS® classifieds get action and quality
responses—that’s what our readers tell us. Looking
for a job? Need someone to fill a position? Head to
www.snewsnet.com/classifieds.

DO YOU RSS? WE DO!
Many of you have been asking for it and SNEWS has
delivered—RSS feed capability for all our content. Now,
you can be in-the-know about industry events, news,
stories and more, as soon as the story goes live. To learn
more, go to www.snewsnet.com/rss.

S GEORTRENDS

WWW.GEARTRENDS.COM

HIT AND CLICK: FREE MAGAZINE DOWNLOADS
GearTrends™ magazines—every page-turning issue since
we first started publishing—are available online to
download and to print out for free. Pass it on:
www.geartrends.com/magazines.
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&t features .

INDUSTRY TRAILBLAZERS | OUTDOOR HISTORY ‘9"

Before there was a multi-billion dollar outdoor industry, these pioneers .., 40
combined their passion and ingenuity to improve the way we explore. *"

BIONIC BODIES | APPAREL -
Is “body mapping” just the latest hype from the apparel
marketing department or a legitimate concept to make us
faster, stronger, better than we were before?

CAMPING DELIGHTS | HARDGOODS

Whether you are car camping or in the backcountry, ease and comfort
still are tops in gear, including the latest in stoves, backpacks, tents and bags.

MEETING OF THE MINDS | PADDLESPORTS

Folks agree that we're swamped with too many paddlesports trade
groups. But can people agree on a fix? TAPS, PPA and paddlesports
companies are discussing options, including the formation of an all-
new trade association.

PUTTIN’ ON THE SPRITZ | SKINCARE

Aspa in the backcountry? Hey, it's no longer just a dream. Sunscreen compa-
nies offer all kinds of lotions and trailside skincare. Plus, a few cautionary
words about the continued growth of skin cancer.

PUBLISHERS’ CORNER
out how we are bringing SNEWS®
bers “your news, your way."”

SUPPLIER RESOURCE DIRECTORY | SPECIAL SECTION

A rundown of the latest products from the industry’s leading suppliers
with a detailed overview of materials and characteristics.

LIGHT IS RIGHT | CLIMBING MARKET

Climbers don’t always like to shave, but they love shaving weight. For
this season, equipment makers have focused on lightening the load.

IPOD EFFECT | TECHNOLOGY

Apple’s iPod is affecting society like few other products have in our
time. We take stock of how the iPod is altering the way we
design and market outdoor gear and ponder its future influence.

MIORE THING

e from our take on nanotechnology.

SILVERWEAR | FABRICS & FIBERS

Not too many things placed on the dinner table also belong in your
underwear. But silver’s more than a pretty metal. It's a first-class
bacteria killer now used as an antimicrobial in apparel and footwear.

ARE WE THERE YET? | ELECTRONICS

Tracking speed and distance can be a guessing game, but the latest
pedometers and other electronics have made big strides with some
trick new features and some accuracy.

STRIKING A BALANCE | TRAVEL

Tread carefully. That's the message one adventure travel insider has for
his industry, which is trying to grow while still protecting fragile cultures

a nd envi ronments. GearTrends® magazines strive to balance quality with environmental responsibility,
E printing with as much recycled paper content and soy-based ink as possible.
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'~ The Last
SUTaw...

New for Spring 2007

Imagine a lightweight, breathable, packable, crushable
hat made from premium Raffia straw with the added touch
of being a Tilley. It's water repellant and has been tested
to a UPF 504, the maximum sun protection rating.
The washable Hydrofil® sweatband

(which wicks perspiration away from CERNEIED
your forehead) is removeable for easy UPF 50+
cleaning. A concealed pocket in the

crown tightly holds your hotel key, credit cards, fishing
license or other important extras. Top off this good news
with the four page Owner’s Manual and FREE insurance
against theft or loss. Smart appearance and splendid
comfort are, of course, a given.

Men’s and Women's styles.

# 24049 — Outdoor Retailer
# 315 — Fly Fishing Retailer

Please contact us for a sales package.

Call 800-555-2160 or uswhsale@tilley.com

L
Tilley

The best, most practical outdoor hats in the world“



publishers’ corner

YOUR NEWS, YOUR WAY!

The world is ever-changing. Since we rolled out our first GearTrends” publi-
cation four and a half years ago, the outdoor industry landscape looks vastly
different. It is an industry constantly on the move (acquisition, consolida-
tion, expansion, contraction), and as a result, we've decided to deliver more
of our news, analysis, features and information electronically so it's time-
lier and more convenient.

You will see in this most recent issue of GearTrends® numerous story links from
our articles referencing more information in either SNEWS® (www.snewsnet.com)
or GearTrends.com. Trends and product reports, additional resources and more, all
electronically available to SNEWS® subscribers—you are one, aren’t you?

Becoming a subscriber is as simple as going to www.snewsnet.com/subscribe. If you are a retail salesper-
son, it gets even better: We recently established a new program that allows FREE subscriptions to a special
version of SNEWS® designed just for retail sales staff who have regular contact with customers. No kidding.
Don’t miss out. Just email us at FreeSNEWS@snewsnet.com to find out how to get hooked up.

In other electronic news, we've also rolled out podcasts. Subscribers can listen to our short news programs
and interviews online or download them and take SNEWS® with them. Our subscribers are telling us they love
listening to our reports while driving to or from work, while sitting on an airplane, and more.

And it gets better. We've also enabled RSS (Really Simple Syndication) feeds for all of our SNEWS® content.
RSS is an easy way to get the SNEWS® information you want whenever we post new content, even if you are
not on SNEWSnet.com. SNEWS® provides continually updated headline feeds from all of our sections and deliv-
ers them directly to your desktop news reader, Yahoo.com or iTunes. No more waiting for your SNEWS® News
Digest to get headline reminders.

This, though, is perhaps the biggest change for SNEWS": We are the first and only news service that allows
its subscribers to post their own press releases directly to our site for everyone to read—no more waiting for
an editor to decide if it is really news or if there’s time to do something with it. No more wondering why your
news was edited. You wrote it, you post it. It's that easy...as long as you're part of the SNEWS® subscriber
family. However, unlike other trade news and information services, we see no reason why we would require
anyone to have to register or pay for a subscription simply to read PR material we didn't create. That means
anyone, subscribers and non-subscribers alike, can fully access press releases on SNEWS® quickly and easily
without a password or a required nosy form.

We've created a special section in SNEWS® for press releases—both online and in our SNEWS® News Digest—
to make it very clear what is news that SNEWS® editors researched and wrote and what is PR information, which
can still be helpful and interesting, but is clearly labeled as written by a PR agency or company PR agent. Just
go to www.snewsnet.com and click on Press Releases.

With all of this, we still haven't lost sight of our SNEWS® guiding mission: News stories are what we report,
research, interview, investigate and peek under rocks for to dig out every last bit of info to get the real scoop
so you can stay informed. And, of course, you can count on the omnipresent SNEWS® and GearTrends® teams
to keep our attitude, irreverence and sense of humor. As we said: Your news, your way.

Thanks for being a part, J .
v u@g y —

Michael Hodgson and Therese Iknoian

» DID YOU KNOW? Co-publishers, SNEWS®/ GearTrends”

» WORTH AN ENCORE: GearTrends” and SNEWS" offer article reprints targeted for your company needs. Contact Gene Treacy,
865-675-2052 or gene@geartrends.com, for details and a quote. Reprints or photocopies produced by others are not
authorized. » SOUND OFF! Got something to say to the industry? Use SNEWS® as your vehicle by writing a letter to the
editor or a guest editorial. Send submissions to snewsbox@snewsnet.com. » INTERNATIONAL SUBS: If you're outside North
America and need your GearTrends” magazine fix, we offer one-year international subscriptions for USD $40 to cover prior-
ity postage/handling. Contact snewsbox@snewsnet.com for details. » GET CONNECTED: SNEWS® has expanded its Industry
Forums to let you chat with colleagues about issues from trade shows to acquisitions to legal questions. Visit www.snewsnet.com
and click on Industry Chat. Your forum is now open.
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utes to knit a pair of our best selling hiking socks.” Our machines aren’t
y comfortable, triple reinforced, foot hugging, non BOOTH
anti microbial, completely made in Vermont stitches, 54006

It takes almost 10 min
slow, but all those densely packed, extremel
shrinking, ultra long lasting, darn nice looking,
just can’t be rushed.
Come by and see what’s
: taking us solong.

*\ost boot socks are knit in about 1/2 that time.

x Tble Preomriwwn

+/_ STILL MADE IN VERMONT, U.S.A. ALL WEATHER PERFORMANCE SOCK

364 WllelStOIle D”Ve, F.O. BOX 307 . IQOl "llleld, VeIIIIOIIl 05663 IOllF ree 8 ; :'DA!‘IN I UE E WWW.darlltougll.col‘n.
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