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Anyone can sell them clothing -
Help your customers find travel
clothing that meets the demands of

their next adventure, big or small.

After all, Life’s a Jjourney
so, take the right clothes.
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Clothes for a big planet.™



No 1Pod Pocket.

Nothing to distract you
from what really matters.

DAARN
TOUGH

VERMONT"™
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ALL WEATHER PERFORMANCE SOCK

HIGH DENSITY KNITTING. NON-ITCHING. WICKING.
SKI « RIDE * HIKE » TREK « RUN * BIKE

. If our performance socks aren’t the most comfortable and durable
socks you’ve ever owned, return them for your money back. -Ric Cabot
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iPod is a registered trademark of Apple Computer, Inc. No license, endorsement, or approval of Apple Computer, Inc. is implied
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for life

the official car of the sports community
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We’'re all about Family Values —

The ispo family of multi-specialty sporting goods shows provides you with
access to retail buyers in the World’s hottest markets. Whether we’ll help you
sell into core specialty, multi-specialty, general sports, sports fashion, pure
footwear or high-end style stores, when you’re with ispo, you're with family.
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GearTrends® magazine is published four times a year
by SNEWS® LLC in the interest of the growth and
development of the specialty outdoor, fitness and
winter sports industries. The magazine is a compo-
nent of the GearTrends® Network, designed to
“create community through communication” by
encouraging participation from trade professionals
and consumers. The GearTrends® information network
strives to be the industry standard for late-breaking
news, features and trend reporting, business educa-
tion and company/product information. The company
also produces the GearTrends® website; FitBiz by
GearTrends®; Specialty News (SNEWS®), the insider
trade news source for the outdoor and fitness markets;
the OIA Member Directory; and the Law Review.

Copyright ©2006 by SNEWS® LLC. Postmaster: Send

a a address changes to SNEWS® LLC, 101 W. McKnight

Way, Ste. B-305, Grass Valley, CA 95949. No part of

195 Algonquin Rﬂad, Des Plaines, ". 60016'61 97 this magazine may be reproduced without written

consent of the publisher. Not responsible for unso-

Phone: 847-299-2222 ¢ Fax: 847-390-6183 licited material. All rights reserved. Printed by Banta

. Publications-Long Prairie, 100 Banta Rd., Long Prairie,
www.itwnexus.com N seatr ;
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YOU COULD ALMOST SKIP THE
B SHOW...But don't tell the boss!
Not even a trade show's own publication covers the show
as completely or as accurately as the SNEWS® team
does. Almost as good as being there, you'll find it at
www.snewsnet.com/tradeshow.

LOVE MYSTERIES? ﬁ\

Regular SNEWS® mystery shopping around the country
puts the spotlight on day-to-day retail—the
good, the bad and, yes, even the really ugly. Find
them in the SNEWS® Training Center. Go to
www.snewsnet.com/trainingcenter

JOB-HUNTING OR JOB-TO-OFFER,

J WE GOT YA COVERED

The SNEWS® classifieds get action and quality
responses—that’s what our readers tell us. Looking
for a job? Need someone to fill a position? Head to
www.snewsnet.com/classifieds.

S GEARTRENDS
B WWW.GEARTRENDS.COM
% GET IN THE ZONE:
THE PRODUCT ZONE ONLINE
The ultimate resource for retailers and the media.
Nowhere else will you find a more comprehensive preview

of trends and new products than at GearTrends". Check it
out at www.geartrends.com/productzone.

HIT AND CLICK: FREE MAGAZINE DOWNLOADS
GearTrends” magazines—every page-turning issue since
we first started publishing—are available online to
download and to print out for free. Pass it on:
www.geartrends.com/magazines.

STAY
[N-THE-KNOW,
fiLL THE
TIME

BACK COUNTRY TERRAIN
HIGH TECH

. KOMPERDELL

POLES REQUIRED

the amazing backcountry experience you've been looking for your whole life

KOMPERDELL

the lightest | fastest | proven poles

~ v

SNEWS® is the only industry information
worth the time to read. Thanks for a
great industry service.

» Jess Donoho, CEQ of Workreation

P’ i It's that easy to be
U] snEUJS i in-the-know all the time.

WWW.SNEWSNET.COM : gypscribe at www.snewsnet.com
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BRACE YOURSELF | SPECIAL FEATURE

After witnessing the devastating results of events like 9/11 and Hurricane
Katrina, manufacturers and retailers need to focus now more than ever
on preparing their businesses to survive a future calamity.

KICK UP YOUR HEELS | BACKCOUNTRY SKIING
There's plenty to talk about in the tele world this season with exciting
developments in bindings.

GO DEEP | SNOWSHOES
Snowshoe manufacturer R&D has been in overdrive for 2006, revamping
bindings and colors and, in some cases, overhauling entire lines.

HANG TIME | MARKETING
Hangtags offer handy information for overwhelmed sales staff—
or neglected customers. Are yours getting the job done?

STAYING ALIVE | AVALANCHE SAFETY

Equipment improvements are drawing more thrill-seekers into the back-
country, many of whom are complacent to the dangers of avalanches.
GearTrends® looks at safety equipment and life-saving gear.

HIDDEN BUZZ | ENERGY FOODS

It's stimulating times for sports drinks, bars and gels as makers add a
dash of caffeine and other supposed uplifting ingredients to recipes.
Get the low-down on what they are and what they do.

STOLEN IDENTITY | SPECIAL REPORT
Identity theft is a rampant, and costly, problem in today’s society. What
is your company doing to safeguard your personal information?

FITTING CHALLENGE | APPAREL TRENDS

Finding the right fit is a challenge for women who fall outside
standard sizing. The debate ensues whether apparel-makers are missing
an opportunity, or if there really is no demand.

CROSS COUNTRY AT THE CROSSROADS | NORDIC SKIING
New season, same debate: What's the future of Nordic skiing, and what
will it take to prosper? Plus, a look at high-adrenaline Nordic Jibbing.

A HELPING HAND | GLOVE TRENDS

Glove designers head back to their drawing boards to make a better-
fitting glove for women. Plus, experts weight in on welding tech-
nology and if it’s a viable manufacturing process for gloves.

NO BOUNDARIES | SKIWEAR

Is the alpine ski market out of reach for the outdoor industry? Some
apparel companies already successfully cater to the front-country
crowd, and are hoping retailers can find the same success.

SNOW VISION | GOGGLE MARKET
Goggles are big business—here’s the critical information you need to
understand and sell them effectively.

NORDIC MARKET
TAKES A TURN

twice about what your company could
om trade advertising.

»
t a sampling of what you'll find from our
egal resource center.

MERCHANDISING: BEING GREEN

THE PRODUCT ZONE
Get the 411 on the latest and hottest products
hitting the trade show circuit this season. .z,

GearTrends® magazines strive to balance quality with environmental responsibility,
Ej printing with as much recycled paper content and soy-based ink as possible.
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Welcome to the high-
performance world of
Polarguard® - the leading
synthetic insulation for
demanding environments
— where superior durability,
loft and warmth come
standard. Whether you're
scaling Everest or climbing
Red Rocks, Polarguard's
got your back.

For 30 plus years Polarguard
has delivered the ultimate in
protection and performance
— life-long durability

— superior loft retention
—won't clump, flatten or
pull apart over time

— unsurpassed insulating
ability, even when wet.
That's why the best brands
in the world use Polarguard.

Golite

Kelty

Marmot

Mountain Hardwear
Sierra Designs

The North Face

. B 3 138 1.1 i J‘ . Nigs | { Visit us at the Outdoor
Where you sleep is yod bhsmess. How you'sie 5. OUTE: 2 4 I Retailer Winter Market
Ay i 7 o www.polarguard.com

-
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Polarguard ../
ook for g o Asurance

Polarguard is a registered
Photography by Jimmy Chin © 2005 INVISTA trademark of @ INVISTA
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publishers’ corner .

As we begin our fourth year of publishing the GearTrends® magazines, and
our fifth year as the owners of SNEWS® (www.snewsnet.com), it seems appro-
priate to begin by expressing our deep gratitude for the continued outpouring
of support, both emotional and financial. Our business continues to grow,
evolve and remain profitable thanks to the expanding ad and subscription
support from our rapidly widening circle of industry friends.

Still, there remain a number of companies that continue to assert there
is no value in trade advertising, while at the same time expressing deep appre-
ciation for the presence of a trade publication with the quality and stan-
dards of GearTrends’. True, it could be argued that those companies might
not need the brand exposure received from ads in GearTrends’; from a purely
black-and-white business and marketing standpoint, there may be little to
gain for that brand by advertising. However, when it comes to evaluating the pros and cons of potential trade
advertising—be it with us or with other trade publications—we encourage brands to recognize that adver-
tisement provides financial support that endorses a company’s belief in that publication’s voice as one that
is good for the industry.

If a company values a voice for the trade that supports the specialty outdoor industry with valuable trend
and business information, fair and balanced investigative reports, insider insights, training support, and
unmatched journalistic skills and integrity, we'd like to think it would also be willing to invest its marketing
dollars in the SNEWS® and GearTrends® team. By investing in us, brands are also investing in the retailers who
read GearTrends®, so in fact each brand does have something to gain by advertising.

Reader letters, emails and calls confirm that no other magazine is as widely read, broadly distributed and
highly respected as GearTrends® magazine is. And no other online news and information service for the
outdoor specialty industry is as highly regarded and widely subscribed to as SNEWS®. Because of that, we feel
very strongly that we can provide assurance that ads in our publications will be noticed by more retail buyers,
more retail managers, more retail floor staff and more people of influence with the consumer than they will
with any other trade publication that says it is serving the outdoor industry.

When it comes to trade advertising, we encourage companies to think of ways to use paid space in a trade
magazine like GearTrends” more creatively: Send a message that will inspire others, promote a cause or
service project you believe in, sponsor education that will benefit your retailers reading it, or use it as a bill-
board for recognizing retailers or individual reps or individual salespeople for exemplary performance. There
are numerous ways to think outside the page, so to speak.

Of course, rest assured, whether a company advertises or not, GearTrends” and SNEWS® will still write about
the products it provides, the services it offers and about it as a company—good or bad. We are not influenced
to put a positive spin on editorial coverage if a company advertises or to focus on the negative if it doesn't—
and we would question the integrity of any trade publication that links editorial coverage to dollars spent.

Each day, nothing is more important than producing the information and news our readers want at a higher
level than expected. And the only way we know to do that is to keep listening to your ideas, comments and
feedback. We know you expect us to be special. We promise to keep delivering.

Thanks for being a part, / .
v @I(@ S —

Michael Hodgson and Therese Iknoian
Co-owners, SNEWS® LLC

» DID YOU KNOW?

» WORTH AN ENCORE: GearTrends® and SNEWS® offer article reprints targeted for your company needs. Contact Gene Treacy,
865-675-2052 or gene@geartrends.com, for details and a quote. Reprints or photocopies produced by others are not
authorized. » SOUND OFF! Got something to say to the industry? Use SNEWS® as your vehicle by writing a letter to the
editor or a guest editorial. Send submissions to snewsbhox@snewsnet.com. » INTERNATIONAL SUBS: If you're outside North
America and need your GearTrends” magazine fix, we offer one-year international subscriptions for USD $40 to cover priority
postage/handling. You'll receive one winter issue and one summer issue. Contact snewsbhox@snewsnet.com for details.
» GET CONNECTED: SNEWS® has expanded its Industry Forums to let you chat with colleagues about issues from trade shows
to acquisitions to legal questions. Visit www.snewsnet.com and click on Industry Chat. Your forum is now open.

Susan Mantle Photography
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Would you sacrifice the sum for its parts?
Would you accept stability without flexibility?
Forgo fit for fashion? Would you trade comfort
for confidence? Would you compromise your
toes for the sake of your ankles? Your ankles
for the sake of your arches? Would you give up
circulation in the name of safety? Protection in
the name of performance? Would you ever
wear a boot that was right in one way but not
in another? Not anymore.

‘ Dunham.

a trusted new balance =3 brand DUNHAMFITS.
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SOME OF OUR GREATEST INNOVATIONS

NOTHING.

Why are we developing innovative new fabrics from recycled materials? Why are we integrating renewables like f} ®
wool and corn into new “hybrid" fabrics? Why is every one of our fabrics Oeko-Tex 100 certified? Why are our PO |_A RT E (

mills energy efficient? Because we believe that the less we all change our world, the more we all can enjoyitt FORWARD FABRIC"




