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Working Together for
Maximum Results

With over 24 years in the fitness industry, SPRI knows what it takes 
to get your customers results—  innovative, professional-quality 
equipment plus the tools to use that equipment most effectively. SPRI 
products are used every day throughout thousands of gyms and health 
clubs across the country, putting every product to the test by industry 

professionals. The result is solid, effective personal exercise equipment 
and an ever-growing assortment of products.

That’s just part of the story. 
SPRI offers continued support 

for you and your customers. 
Our new, FREE online exercise 
library includes over 300 videos 
of exercise instruction that 
demonstrate proper and 
effective use of our products.

Customers can browse our database 
of over 300 exercises and choose only 
their favorites for a totally customized 
workout! Customers can use at home 
or download and go for a workout of 
their design— anywhere, anytime.

“Being a market leader in the fitness industry means 
that we must continue investing in our partnerships with 
SPRI’s dealers and continue to improve the experience 
for their valued customers.”

— Herb Flentye
   President/CEO, SPRI Products, Inc.

Visit spriproducts.com
to get started today!

www.spriproducts.com  •  800-222-7774
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12 ALL THE STORE’S A STAGE | SPECIAL REPORT

In the future, specialty retailers are going to have to create an 
interactive community, rather than just hawk product. Learn what it
will take to make your store an inviting destination.

18 MEASURING UP | ACCESSORIES

Like electronic scorecards, techno gadgets are keeping fitness enthu-
siasts of all levels in tune with their bodies and workout progress.

22 LINE OF ATTACK | BUSINESS TOOLS

Thinking of selling your business? Our expert offers advice on formu-
lating and executing a strategic exit plan.

24 GOING GREEN | GREEN SCENE

More than eight in 10 people said that the environmental record of
a company factors into whether they’d buy its products. With stats
like that, it’s time the fitness industry went green. Find out how.

28 CLEAN UP YOUR ACT | MERCHANDISING

There’s no excuse for dust bunnies in store corners and germy fin-
gerprints on the products you sell. Institute a cleaning action plan
that would make Mr. Clean proud!

30 GLASS CEILING IN AN IRON WORLD | SPECIAL REPORT

While consumer sales are highly influenced by women, the industry’s
track record with female executives is a different matter. We talked
to a few influential women in fitness and outside pundits for their
opinions on the situation.

36 CONFIDENTIAL CONUNDRUM | LAW REVIEW

If you think those confidentiality statements at the bottom of emails
will protect you, think again. Hear what the courts have to say.

38 TAKE THE A-TRAIN | CARDIO EQUIPMENT

Are the new elliptical/stepper/hiker/climbing-like cardiovascular
pieces popping up at trade shows the “Next New Thing” for fitness?

2007 EXPO PLANNER
BROUGHT TO YOU BY HEALTH+FITNESS BUSINESS EXPO

Your official planner for the Health+Fitness Business
Expo in Denver, this supplement has all you need to
know for the Aug. 2-4 event. Don’t leave home without it. 
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PUBLISHERS’ CORNER
Sustainable business practices have hit the
mainstream. Is fitness ready to follow?

CONTRIBUTORS
Meet the crew who keeps the cogs turning at
GearTrends®.

FIT FOR A LAUGH
A guffaw a day keeps the frowns away. Enjoy
Jerry King’s look at fitness. 

2007 SNEWS® RETAILER SURVEY
Find out what retailers are saying about their busi-
ness in our annual survey summary. Complete results
and analysis are available at www.snewsnet.com/
surveys to SNEWS® subscribers.

THE PRODUCT ZONE
Get the lowdown on the latest products 
hitting the trade show circuit this season.
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