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FITNESS.

You need an exclusive, compelling brand that gives your customers

affordable choices. So we sweat the details to deliver strong, value-added

products that fit your customers, and comprehensive support that fits you.
We are Advanced Fitness Group.
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Come visit
Accell Fitness North America

Booth number: 615
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GearTrends® magazine is published five times a year
by SNEWS® LLC in the interest of the growth and
development of the specialty outdoor, fitness and
winter sports industries. The magazine is a compo-
nent of the GearTrends® Network, designed to
“create community through communication” by
encouraging participation from trade professionals
and consumers. The GearTrends” information net-
work strives to be the industry standard for late-
breaking news, features and trend reporting, business
education and company/product information. The
company also produces the GearTrends® website;
Specialty News (SNEWS®), the insider trade news
source for the outdoor and fitness markets; eFitbiz
by SNEWS®; and the Law Review. Copyright ©2007 by
SNEWS® LLC. Postmaster: Send address changes
to SNEWS® LLC, 101 W. McKnight Way, Ste. B-305,
Grass Valley, CA 95949. No part of this magazine
may be reproduced without written consent of the
publisher. Not responsible for unsolicited material.
All rights reserved. Printed by RR Donnelley-Long
Prairie, 100 Banta Rd., Long Prairie, MN 56347.
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Working Together for
Maximum Results

With over 24 years in the fitness industry, SPRI knows what it takes
to get your customers results— innovative, professional-quality
equipment plus the tools to use that equipment most effectively. SPRI
products are used every day throughout thousands of gyms and health
clubs across the country, putting every product to the test by industry
professionals. The result is solid, effective personal exercise equipment
and an ever-growing assortment of products.

That’s just part of the story.

SPRI offers continued support
for you and your customers.
Our new, FREE online exercise
library includes over 300 videos
of exercise instruction that
demonstrate proper and
effective use of our products.
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Customers can browse our database
of over 300 exercises and choose only
- their favorites for a totally customized
C workout! Customers can use at home

Visit spriproducts.com or download and go for a workout of
to get started t(.)day! their design— anywhere, anytime.
& ) \ j

“Being a market leader in the fitness industry means
that we must continue investing in our partnerships with
SPRI’s dealers and continue to improve the experience
for their valued customers.” select SPRI° products
APPROVED BY

AMERICAN COUNCIL ON EXERCISE 4
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www.spriproducts.com e 800-222-7774
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Your official planner for the Health+Fitness Business
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THIS IS THE MOST RUGGED,
DEPENDABLE, LONG-LASTING
DUMBBELL ON THE MARKET.

AND WE HAVE THE SATISFIED
CUSTOMERS TO PROVE IT.

Since we infroduced our
urethane line, Iron Grip
has shipped over 200,000
urethane dumbbells to
thousands of customers
worldwide. Why are Iron
Grip urethane dumbbells
preferred by premier fitness
facilities the world over?
Because they're durable.
Our proprietary urethane
formula outwears and
outlasts rubber, so your
dumbbells will stay looking
new longer. Because they're
maintenance-free. Heavy-
duty welded construction
means they never need to
be tightened like bolted
dumbbells, and permanently
engraved weight markings
mean you won't waste

time replacing lost decals.
Because they're reliable.
They're backed by a 5-year
guarantee from the world’s
largest commercial free
weight manufacturer, and
one of the most frusted
names in the industry.

For more information call
800-664-4766 or visit us

at www.irongrip.com.
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