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PROFESSIONAL LINE

Leading the Leading the WWororld to Better Balanceld to Better Balance..

www.fitter2.com

Capitalize on the #1 fitness trend of 2005 with quality products from the proven leader.

B A L A N C E T R A I N I N G

Competitively Priced, High Margins

Innovative Products
for Adventurous People

Dynamic balance training products known and
trusted worldwide for their superior quality.

Bongo Board

Pro Fitter

20” Rocker Board
16”  Wobble Board 

Slant Board

These easily merchandised, quality products are
designed for home or light commercial use.

16” Balance Board

Proven by Athletes and Fitness
Professionals for Two Decades

BoardRock

For rehabilitation or mastering the next big move, these
challenging products add a new dimension to balance training.

Exercise Ball Chair Active Disc
DuraBall Pro

Power Web
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get informed & get ahead with SNEWS
®

Yep…really. We’re giving away free one-year subscriptions
to support retail training. If you’d like the members of
your store’s sales team to receive their own SNEWS® sub-
scription (for FREE*), packed with industry insight, selling
tips, merchandising advice and how-to-sell guides, AND a
free one-year subscription to GearTrends® magazine, then
send an email to: freesnews@snewsnet.com. 

FREE SNEWS? FOR REAL?FREE SNEWS? FOR REAL?

*The fine print: Only sales staff engaged in selling products directly to customers and employed by an outdoor retail store are eligible to receive this offer.

®
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YOU COULD ALMOST SKIP THE    
SHOW...But don’t tell the boss!

Not even a trade show’s own publication covers
the show as completely or as accurately as the SNEWS®

team does. Almost as good as being there, you’ll find
it at www.snewsnet.com/tradeshow.

LOVE MYSTERIES? 
Regular SNEWS® mystery shopping around the coun-
try puts the spotlight on day-to-day retail—the good, the
bad and, yes, even the ugly. Find them in the SNEWS®

Training Center. Go to www.snewsnet.com/trainingcenter. 

FLUMMOXED OVER FINANCIALS? 
BREATHE, BREATHE...

Not only does SNEWS® cover quarterly reports of
all the suppliers and retailers you care about, but our
Stock Ticker is also updated every 15 minutes! Head
to www.snewsnet.com/stockreport. 

THE FITNESS BRAIN
We’ve got the ultimate educational gold mine
of how-to-do, how-to-buy and fitness-ABC
columns for you, your staff and your customers. Inspire
your fitness brain at Therese Iknoian’s Total Fitness Net-
work, with content licensed exclusively by GearTrends®.
Check it out at www.geartrends.com/totalfitness. 

HIT AND CLICK: FREE MAGAZINE DOWNLOADS
GearTrends® magazines—every page-turning issue since
we first started publishing—are available online to
download and to print out for free. Pass it on:
www.geartrends.com/magazines.

STAY IN-THE-KNOW, 
ALL THE TIME

STAY IN-THE-KNOW, 
ALL THE TIME

CREATING COMMUNITY
THROUGH COMMUNICATION »
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treadmill for the top spot. 
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Stand behind a cause that also evokes customers’ emotions and they’ll
make a beeline to patronize your store because of the tie they feel to
you and your brand—perhaps even if the prices are lower elsewhere.
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to success and to becoming a true strength staple.
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Your store needs a solid brand identity if you don’t want to blend into
the crowd. We show you how. 
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Summaries of the latest legal cases and issues in the fitness world
from the Law Review division of SNEWS®. 
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WELCOME LETTER
Expertise and trust form the foundation upon
which we built our business.

CONTRIBUTORS
Meet the team of writers, editors and design-
ers that make the gears spin at GearTrends®.

MERCHANDISING: LIGHTEN UP!
Proper store lighting can get your customers
in the mood…to buy.

2005 FITNESS RETAIL SURVEY
Now in its third year, our annual fitness re-
tailer survey gets the real scoop from retailers
on the state of their business. 

THE PRODUCT ZONE
Get in da Zone to see the season’s latest
and hottest products that’ll have
the industry 
buzzing. 

DEPARTMENTS

»

48
Check it out 
at page»
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VERMONT. MODELS: SHERIEFS GAMBEL, GERARD GAUDET, MICHELLE EVERLETH, KAYDEN WILL, ELIZABETH FUKUSHIMA.

GEARTRENDS® MAGAZINES STRIVE TO BALANCE QUALITY WITH ENVIRONMENTAL RESPONSIBILITY, PRINTING WITH AS MUCH
RECYCLED PAPER CONTENT AND SOY-BASED INK AS POSSIBLE.
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welcome
WELCOME! 
“Expert,” “Insider,” “Independent” and “Industry’s Voice”—We often hear those
descriptions from readers in emails, calls and letters. Those simple words mean
a lot because they are the foundation upon which we built our business. 

Expert. We challenge any other trade publication to match the level of in-
dustry experience and knowledge our editorial team brings to every story
we write, whether for GearTrends® or for SNEWS®. Our writers have résumés
that reflect experience in retail and manufacturing, plus as professional
trainers and instructors, athletes and more. Most also have degrees in jour-
nalism and long experience as such. Many have won awards as writers, de-
signers and editors, and athletic accolades to boot. 

Insider. We will never collect a press release, slap a headline on it, rush it to print and call it a story like other
alleged industry news sources. We are not simply a voice that parrots news others already know or have print-
ed. We promise to dig, probe and look down paths others ignore or avoid so we can bring you the real story,
with analysis culled from behind-the-scene discussions and debates. You trust us to take the time to provide
valued insider insight based on our experience. You also expect us to present each story as balanced and as
fairly as possible. Despite monumental efforts to avoid errors or missteps, we sometimes—although thankful-
ly not often—can stumble. And that is the other side of your trust in us as expert insiders—our willingness to
step up and admit when a mistake has been made and take steps to ensure it doesn’t again.  

Independent. Even though we accept advertising in GearTrends® magazine and now in a new, separate, free
version of the SNEWS® news service for qualified retail floor staff, we remain beholden only to our readers
and to the industry as a whole. History has shown that if a company threatens to pull advertising to pres-
sure us to dump or to soften a story—and it hasn’t happened often—we’ll stick to our guns on the story
rather than compromise our integrity, independence and your trust. 

The Industry’s Voice. Many have wondered aloud to us how we unearth the information we do. All we can
say is, we have spent decades of industry time developing a network of very connected sources—in the mail
rooms and the boardrooms across the country and around the world—who have learned to trust us because
without question we protect our sources. While those voices that talk to us may not appear in quotes, they
can always count on us to fairly represent the voice of the industry…for the betterment of the industry. 

We thank you for increasing your very loyal support for our GearTrends® magazines and our online SNEWS®

news as we near our fourth year. Your loyalty in advertising, subscribing, reading, emailing, calling and, yes,
challenging our efforts is ever appreciated. Each day, nothing is more important than producing the infor-
mation and news you want, at a higher level than expected. We know you expect us to be special. We prom-
ise to keep delivering.

Thanks for being a part,

Therese Iknoian and Michael Hodgson
Co-publishers
GearTrends®/SNEWS®
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» WORTH AN ENCORE: GearTrends® and SNEWS® offer article reprints targeted for your company needs. Contact Gene Treacy,
865-675-2052 or gene@geartrends.com, for details and a quote. Reprints or photocopies produced by others are not 
authorized. » SOUND OFF! Got something to say to the industry? Use SNEWS® as your vehicle by writing a letter to the 
editor or a guest editorial. Send submissions to snewsbox@snewsnet.com. » INTERNATIONAL SUBS: If you’re outside North
America and need your GearTrends® magazine fix, we offer one-year international subscriptions for USD $20 to cover prior-
ity postage/handling. You’ll receive one winter FitBiz issue and one summer GearTrends issue. Contact snewsbox@snewsnet.com
for details. » GET CONNECTED: SNEWS® has expanded its Industry Forums to let you chat with colleagues about issues from
trade shows to acquisitions to legal questions. Visit www.snewsnet.com and click on Industry Chat. Your forum is now open.

DID YOU KNOW? »
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»

»
MICHAEL HODGSON is an award-winning 

journalist and author of numerous books
including “Camping For Dummies,” “Compass
and Map Navigator” and “Facing the Extreme.”
He continues to pen articles for select con-
sumer magazines, including a regular humor
column for Hooked on the Outdoors. He was the

founder of Adventure 16’s Wilderness Outings program and garnered
extensive retail experience as a store manager there, before 
becoming the general manager for Western Mountaineering. Michael
also served as an editor for Outdoor Retailer magazine where he
helped launch the Daily Exposure.

THERESE IKNOIAN is an award-winning and in-
ternationally published fitness/sports

journalist, has written numerous books, in-
cluding “Mind-Body Fitness For Dummies” and
“Fitness Walking,” and continues to write for
magazines such as Trail Runner. She worked
as a news reporter for the San Jose Mercury

News (where she was on the 1990 Pulitzer Prize-winning news team),
has a master’s degree in exercise physiology, is certified by ACSM and
ACE, and has consulted with numerous fitness companies on con-
sumer programming. As an avid athlete and fitness enthusiast,
Therese has been a nationally ranked race walker, an international-
ly touring aerobics instructor, and is still as at home in the gym as
she is doing adventure races, trail running, mountain biking and
whatever else catches her fancy.

SHARON LEICHAM has been a merchandiser and
marketer for more than 20 years working

with both large and small manufacturers and re-
tailers, such as Royal Robbins, Specialized Bi-
cycle, Sierra Designs and Outdoor Retailer mag-

azine. Sharon is the author of “Merchandising Your Way to Success”
and “How to Sell to Women.” She offers merchandising advise on
her website, www.merchandisingHUB.com.

ˆ

ˆ

ˆ

WENDY GEISTER has been a trade journalist and editor for
more than 12 years. After a long tenure at Outdoor 

Retailer magazine, and its affiliates the Daily Exposure and Fly-
Fishing Retailer, Wendy joined the GearTrends Network® in 2002 as man-
aging editor. She enjoys kickboxing, kayaking, skiing and traveling. 

JOHN DAVIDSON has been a sports nut since his father taught
him how to get outside and play. Since then, he has earned

a brown belt in Kenpo, won a championship in roller hockey, and
now enjoys the slower pace of racquetball. John was art director of Outdoor
Retailer for six years prior to joining the GearTrends® Network in 2002.

ˆ

ˆ

JOHN AGOGLIA is a former personal trainer in
New York and a die-hard sports fan, who has

built a successful career covering and writing about
the business side of sports and fitness. John most
recently was editor-in-chief of Club Industry mag-
azine, which transformed under his guidance to

Fitness Business Pro magazine. Prior to that, his roots in the fitness
and sporting goods industry were nurtured at Health & Fitness Busi-
ness magazine, where he was editor in chief, and at Sporting Goods
Business magazine as an associate editor. John says that working
with the SNEWS®/GearTrends® team at last gives him the freedom to
do real journalism for the fitness and outdoor industries.

ˆ

JEAN SUFFIN is originally from New York and has
resided in Boulder, Colo., for 12 years. Since

becoming a Boulder resident, she has become an
outdoor and fitness enthusiast, most recently
holding a position as manager of public relations
for The Nautilus Group, Inc. Jean has done free-

lance writing and had a weekly fitness column called Body and Soul
in the Colorado Daily prior to her job with Nautilus. She bikes, runs,
hikes and lifts weights and combines her passion for the outdoors
and fitness with her passion for writing.

ˆ

CHRIS HARGES is a partner at Satellite Design, a
San Francisco graphic design firm specializ-

ing in corporate identity, packaging and POP. 
Before founding Satellite Design, he managed
marketing communications programs for outdoor
retailers and manufacturers including Eastern

Mountain Sports and The North Face. After 10 years of association
with the industry, he may finally have all the gear he needs. Ha!

ˆ
JIM MOSS is a risk management consultant and

attorney whose clients range from manufac-
turers and importers to representatives and re-
tailers, as well as outfitters and federal conces-
sionaires. He represents a variety of outdoor
industry companies. Jim is also the manager of the

GearTrends® Law Review division at www.snewsnet.com/lawreview.

ˆ

KATE BEDNARSKI is president and co-founder of
Asterix Group, a creative brand strategy, de-

sign and advertising company. Kate is a recog-
nized sports brand expert having led successful ini-
tiatives at Nike, Avia, Ryka and other sports
companies. A former nationally ranked cyclist,

Kate replaced her competitive spirit with spiritual adventure, for ex-
ample hiking the Inca Trail to Machu Picchu. Kate continues to cycle,
do yoga and play golf for fun. 

ˆ

BEHIND THE CURTAINS OF OZ

»
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THINK LIKE A PRO
Make the professional’s choice your
choice for retail fitness solutions.

Look for the ACE approval on 
select SPRI® products

SPRI,® the professional's first
choice in fitness for more than 
20 years, is now the choice of
leading retailers. SPRI® brings 
the quality, the selection, and the
value that professionals demand
to the retail environment— 
all wrapped up in packaged 
solutions that meet both your
merchandising needs and your
customers' fitness goals. Since
revolutionizing the fitness 
industry with rubber 
resistance, we continue
to bring innovative
solutions to the 
market to meet
customers' 
ever changing 
fitness needs.

The softest way to 
the hardest body yet
Contour–Weights® and 
Mini Contour–Weights® are 
paving the way for unlimited new
cardio–resistance applications in group 
exercise, personal training and now, at home!

Mini Contour–Weights®

Contour–Weights®

and

www.spriproducts.com
800.222.7774

New from the world of 
professional fitness comes...
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