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Our commitment is to deliver

the strongest equipment,

the strongest value,

the strongest service,

& the strongest dealer support
- period.

When we say “ Stronger than ever” it’s
from the ground up, 100% serious, no excuses
dedication to delivering on that promise.

Call us to learn more and how to become a dealer.
LAMAR Health, Fithess & Sports - 1-877-527-1777
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HEALTH FITNESS & SPORTS

lamarhfs.com
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GoFit is proud to announce it's partnership with Mark Verstegen trainer
of the top champions in sport, founder of Athletes Performance Institute,
and the author of the best selling book "Core Performance'. The GoFit-
Athletes' Performance Partnership has produced cutting edge DVD
programs that will be merchandised in GoFit's new "Ultimate Core
Performance" product line. Come by Booth 329 @ The Health and Fitness
Show and meet Mark Verstegen, the man who wrote the book on CORE
Training and register to win autographed sport's memorabilia autographed
by the Top Professional Athletes that train @ Athletes' Performance.

Zm NEW! Commercial Grade Burst \
Resistant Stability Balls w/Core
Performance Training DVD.
1200 Ib. burst rating.

NEW! Rubber Medicine Balls
w/Core
Performance Training DVD
Available in 4, 6, 8,10, 12 & 15 Ibs.

NEW! Foam Roller

NEW! Smart-Weight 4 W/Core Performance

Resistance Tubes w/Core Training DVD. Great

Performance Training DVD. The for massage, toning and working on

only tubes on the market with core stability.

weight ratings. Available in

5,10,15

&201b
GofFit, L.L.C

9825 E Admiral Place

Tulsa, OK 74116 USA

Phone: 918.834.6200
Fax: 918.834.6203

Register to win Sports Sales : 888.530.4441
Memorabilia autog?ra hed Website: www.gofit.net
's Top

t,’:}/ some of spor
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BALANCE TRAINING

Capitalize on the #1 fitness trend of 2005 with quality products from the proven leader.

Competitively Priced, High Margins Proven by Athletes and Fitness

These easily merchandised, quality products are Professionals for Two Decades

designed for home or light commercial use. Dynamic balance training products known and
[ [T trusted worldwide for their superior quality.

> DuraBall Pro
Slant Board

16” Wobble Board

20” Rocker Board
16” Balance Board

Innovative Products
for Adventurous People
For rehabilitation or mastering the next big move, these
challenging products add a new dimension to balance training.

Pro Fitter ‘ i - Ei
Bongo Board ACTION SPORT TRAINERS

Leading the World to Better Balance.

Wholesale ordering made easy - online or by phone.
1-800-fitter-1

BoardRock

fitter

www.fitter2.com balance ana fitness ror life

YOUR POWERFUL CHOICE
“for QUALITY FITNESS

"*} ACCESSORIES

)
» Fithess & Strength Gear
» Gloyes, Straps, Wraps & Belts
» call Raw Power for your
)FREE Dealer Catalog
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“with a snake-like grip"

4 »FITNESS 2005

L GEARTRENDS

FITNESS 2005
Volume 3, Issue 3

Publisher/Editor-in-Chief:
Therese Iknoian
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Michael Hodgson
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Managing Editor: Wendy Geister
wendy@geartrends.com, 406-295-5286

Senior Contributing Writer: John Agoglia
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Sharon Leicham, Jean Suffin
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329 Treyburn Dr., Knoxville, TN 37934
865-675-2052 @ Fax 865-675-2053

GearTrends® magazine is published four times a
year by SNEWS® LLC in the interest of the growth
and development of the specialty outdoor, fitness and
winter sports industries. The magazine is a compo-
nent of the GearTrends® Network, designed to
“create community through communication” by en-
couraging participation from trade professionals and
consumers. The GearTrends® information network
strives to be the industry standard for late-breaking
news, features and trend reporting, business edu-
cation and company/product information. The com-
pany also produces the GearTrends® website; FitBiz
by GearTrends®; Specialty News (SNEWS®), the in-
sider trade news source for the outdoor and fitness
markets; the OIA Member Directory; and the Law
Review. Copyright ©2005 by SNEWS® LLC. Postmas-
ter: Send address changes to SNEWS® LLC, 101 W.
McKnight Way, Ste. B-305, Grass Valley, CA 95949.
No part of this magazine may be reproduced with-
out written consent of the publisher. Not responsi-
ble for unsolicited material. All rights reserved. Print-
ed by Banta Publications-Long Prairie, 100 Banta
Rd., Long Prairie, MN 56347.
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YOU COULD ALMOST SKIP THE

A SHOW...But don’t tell the boss!
4 § Not even a trade show's own publication covers
the show as completely or as accurately as the SNEWS®
team does. Almost as good as being there, you'll find
it at www.snewsnet.com/tradeshow.

LOVE MYSTERIES?

Regular SNEWS® mystery shopping around the coun-

try puts the spotlight on day-to-day retail—the good, the

bad and, yes, even the ugly. Find them in the SNEWS®

Training Center. Go to www.snewsnet.com/trainingcenter.
|

==

FLUMMOXED OVER FINANCIALS?

BREATHE, BREATHE...

8 Not only does SNEWS® cover quarterly reports of

all the suppliers and retailers you care about, but our

Stock Ticker is also updated every 15 minutes! Head

to www.snewsnet.com/stockreport.

S GEORTRENDS

WWW.GEARTRENDS.COM

THE FITNESS BRAIN -----—
We've got the ultimate educational gold mine
of how-to-do, how-to-buy and fitness-ABC
columns for you, your staff and your customers. Inspire
your fitness brain at Therese Iknoian’s Total Fitness Net-
work, with content licensed exclusively by GearTrends".
Check it out at www.geartrends.com/totalfitness.

HIT AND CLICK: FREE MAGAZINE DOWNLOADS
GearTrends” magazines—every page-turning issue since
we first started publishing—are available online to
download and to print out for free. Pass it on:
www.geartrends.com/magazines.

STAY IN:
, ALL THE TIME =
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[/ nalgene

MADE IN USA

IN3DIVN

Durable polycarbonate insufation sleeve 12 ounce flask 1 ounce cap

A sip on your hip.

For quick refreshment, reach for the
NALGENE flask. Whether you keep it in your
pocket, your purse or your pack, it stays
neatly tucked away when not in use.
NALGENE ingenuity makes it leakproof; a
slender profile makes it bulkproof.
Wherever you're going and whatever
you're drinking, take along a NALGENE flask.
It’s hydration at its hippest.

GENUINE NALGENE. ASK FOR IT BY NAME.

www.nalgene-outdoor.com

FREE SNEWS? FOR REAL?
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Yep...really. We're giving away free one-year subscriptions
to support retail training. If you'd like the members of
your store’s sales team to receive their own SNEWS® sub-
scription (for FREE*), packed with industry insight, selling
tips, merchandising advice and how-to-sell guides, AND a
free one-year subscription to GearTrends® magazine, then
send an email to: freesnews@snewsnet.com.

*The fine print: Only sales staff engaged in selling products directly to customers and employed by an outdoor retail store are eligible to receive this offer.

o ® ®
get informed & get ahead with SNEWS
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12 FROM PASSION TO PROFIT | SPECIAL FEATURE

Fitness is evolving into a big business as the passionate innovators
give way to investors and corporate enterprises. What's it all mean?
Consolidation, of course. '

As the previously divergent worlds of electronic games
and exercise collide, perhaps exergaming is a cate-
gory the fitness industry should pay more attention to
so it can attract new—and younger—customers while keeping cur-
rent ones interested.

NERVES OF STEEL SPECIAL FEATURE

With prices on the rise for the last two years, GearTrends” looks at the
effect steel pricing is having on the fitness industry and how it’s im-
pacting the bottom lines of retailers and manufacturers.

After 10 years on the market, the elliptical is still going
strong as one of the hottest categories in cardio equip-
ment, and it's now even breathing down the neck of the
treadmill for the top spot.

Stand behind a cause that also evokes customers” emotions and they'll
make a beeline to patronize your store because of the tie they feel to
you and your brand—perhaps even if the prices are lower elsewhere.

With widespread acceptance from trainers, health clubs and
the media, functional trainers are freely moving on the path -
to success and to becoming a true strength staple.

MAKING YOUR MARK | BRANDING

Your store needs a solid brand identity if you dont want to blend into
the crowd. We show you how.

ON THE CASE | LAW REVIEW

Summaries of the latest legal cases and issues in the fitness world
from the Law Review division of SNEWS®.

GEARTRENDS® MAGAZINES STRIVE TO BALANCE QUALITY WITH ENVIRONMENTAL RESPONSIBILITY, PRINTING WITH AS MUCH
RECYCLED PAPER CONTENT AND SOY-BASED INK AS POSSIBLE.

COVER PHOTO AND PHOTO THIS PAGE: ©BROUDY/DONOHUE PHOTOGRAPHY. SPECIAL THANKS TO PATRICK GYMNASIUM, UNIVERSITY OF
VERMONT. MODELS: SHERIEFS GAMBEL, GERARD GAUDET, MICHELLE EVERLETH, KAYDEN WILL, ELIZABETH FUKUSHIMA.
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WELCOME LETTER
Expertise and trust form the foundation upon
which we built our business.

CONTRIBUTORS
Meet the team of writers, editors and design-
ers that make the gears spin at GearTrends®.

MERCHANDISING: LIGHTEN UP!
Proper store lighting can get your customers
in the mood...to buy.

2005 FITNESS RETAIL SURVEY
Now in its third year, our annual fitness re-
tailer survey gets the real scoop from retailers
on the state of their business.

THE PRODUCT ZONE p
Get in da Zone to see the season’s latest |,
and hottest products that'll have
the industry
buzzing.

Check it out
at page



ATTAIN THE V5
A TRUE OBJECT OF DESIRE

800.548.LIFT | 858.578.7676
SALES@HOISTFITNESS.COM

9990 EMPIRE STREET, SAN DIEGO, CA 92126
WWW.HOISTFITNESS.COM

AN ABSOLUTE MASTERY OF SUPERLATIVE
DESIGN, FLEXIBILITY AND PERFORMANCE
HAS EMERGED. BEAUTY NOW COMES
STANDARD WITH A 200 LB. WEIGHT
STACK, MID PULLEY STATION, PATENTED
3-D ARTICULATING PRESS ARM SYSTEM,
TELESCOPING BACK PAD, AND THE
CONVENIENCE OF A UNIQUE SEATED LEG
CURL STATION.

EXPERIENCE THE HOIST V5.
FORM, FUNCTION AND BEAUTY AT LAST.
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WELCOME!

“Expert,” “Insider,” “Independent” and “Industry’s Voice”—We often hear those
descriptions from readers in emails, calls and letters. Those simple words mean
a lot because they are the foundation upon which we built our business.

Expert. We challenge any other trade publication to match the level of in-
dustry experience and knowledge our editorial team brings to every story
we write, whether for GearTrends® or for SNEWS®. Our writers have résumés
that reflect experience in retail and manufacturing, plus as professional
trainers and instructors, athletes and more. Most also have degrees in jour-
nalism and long experience as such. Many have won awards as writers, de-
signers and editors, and athletic accolades to boot.

Susan Mantle Photography

Insider. We will never collect a press release, slap a headline on it, rush it to print and call it a story like other
alleged industry news sources. We are not simply a voice that parrots news others already know or have print-
ed. We promise to dig, probe and look down paths others ignore or avoid so we can bring you the real story,
with analysis culled from behind-the-scene discussions and debates. You trust us to take the time to provide
valued insider insight based on our experience. You also expect us to present each story as balanced and as
fairly as possible. Despite monumental efforts to avoid errors or missteps, we sometimes—although thankful-
ly not often—can stumble. And that is the other side of your trust in us as expert insiders—our willingness to
step up and admit when a mistake has been made and take steps to ensure it doesn’t again.

Independent. Even though we accept advertising in GearTrends® magazine and now in a new, separate, free
version of the SNEWS® news service for qualified retail floor staff, we remain beholden only to our readers
and to the industry as a whole. History has shown that if a company threatens to pull advertising to pres-
sure us to dump or to soften a story—and it hasn't happened often—we’ll stick to our guns on the story
rather than compromise our integrity, independence and your trust.

The Industry’s Voice. Many have wondered aloud to us how we unearth the information we do. All we can
say is, we have spent decades of industry time developing a network of very connected sources—in the mail
rooms and the boardrooms across the country and around the world—who have learned to trust us because
without question we protect our sources. While those voices that talk to us may not appear in quotes, they
can always count on us to fairly represent the voice of the industry...for the betterment of the industry.

»

We thank you for increasing your very loyal support for our GearTrends® magazines and our online SNEWS®
news as we near our fourth year. Your loyalty in advertising, subscribing, reading, emailing, calling and, yes,
challenging our efforts is ever appreciated. Each day, nothing is more important than producing the infor-
mation and news you want, at a higher level than expected. We know you expect us to be special. We prom-
ise to keep delivering.

Thanks for being a part,
/
| @26 .

Therese Iknoian and Michael Hodgson
Co-publishers
GearTrends®/SNEWS®

» DID YOU KNOW?

» WORTH AN ENCORE: GearTrends™ and SNEWS" offer article reprints targeted for your company needs. Contact Gene Treacy,
865-675-2052 or gene@geartrends.com, for details and a quote. Reprints or photocopies produced by others are not
authorized. » SOUND OFF! Got something to say to the industry? Use SNEWS® as your vehicle by writing a letter to the
editor or a guest editorial. Send submissions to snewshox@snewsnet.com. » INTERNATIONAL SUBS: If you're outside North
America and need your GearTrends® magazine fix, we offer one-year international subscriptions for USD $20 to cover prior-
ity postage/handling. You'll receive one winter FitBiz issue and one summer GearTrends issue. Contact snewshox@snewsnet.com
for details. » GET CONNECTED: SNEWS® has expanded its Industry Forums to let you chat with colleagues about issues from
trade shows to acquisitions to legal questions. Visit www.snewsnet.com and click on Industry Chat. Your forum is now open.

»FITNESS 2005 »WWW.GEARTRENDS.COM



OUR WEIGHTS ARE BUILT TO LAST.
JUST LIKE OUR CUSTOMER RELATIONSHIPS.

More than ten years ago, Iron Grip began with a revolutionary product idea and a commitment to our customers’

business growth. As we've grown, so have they—24 Hour Fitness, Life Time Fitness and Bally Total Fitness to name a few.
We've earned their trust and we'll earn yours, too. While other manufacturers may strive fo match our quality, they’ll never

match our ability o help your business succeed. So get more than just the world’s best strength equipment—get a long-term

partner dedicated to helping you build your business. Call 800.664.4766 or visit www.irongrip.com for more information. I R O ﬁ G RI P

I BARBELL COMPANY /&
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THINK LIKE A PRO

Make the professional’s choice your
choice for retail fitness solutions.

New from the world of ‘
professional fitness comes... SPRI; the professional's first

choice in fitness for more than

Con tOur— WeightSo 20 yf:ars, is I‘-IOW the cI:oic'e of
andMinl‘ Contoul"— Wel.ghts@ leading retailers. SPRI® brings

the quality, the selection, and the
value that professionals demand
to the retail environment—

all wrapped up in packaged
solutions that meet both your

merchandising needs and your

customers' fitness goals. Since
revolutionizing the fitness
industry with rubber

resistance, we continue

to bring innovative p
solutions to the ‘,? &
market to meet N’
customers' '

ever changing

fitness needs.

The softest way to
the hardest body yet

Contour-Weights® and

Mini Contour-Weights® are

paving the way for unlimited new
cardio-resistance applications in group
exercise, personal training and now, at home!

APPROVED BY

AMERICAN COUNCIL ON EXERCISE #«

www.spriproducts.com Look for the ACE approval on
800.222.7774 select SPRI" products
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