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Get a bigger kick out of your workout with

, from the inventor of Bowflex

e ———————

We think people should have fun when
they work out. SuperBoard’s patented
molecular polymer design brings
extra spring to every movement,
maximizing calorie burn, cardio
benefit, endurance and joint
sparing — not to mention plain old fun!

Hook on SuperBoard’s

resistance bands to

tone and strengthen —
every muscle in the body.

As seen at
IDEA’s
World Fitness
Convention

2004

Uses for SuperBoard are limited only by your imagination!

Instructors have been using it for: "“1;
Aerobics Pilates
Boxing routines Yoga...and more!

Sports-specific training,
such as skiing

SuperBoard’s compact size and built-in carrying
strap make it the perfect tool for personal trainers

and clubs — even home use. Most importantly,
SuperBoard makes exercise fun, so clients stick T
with your program — and see results.

Learn more about SuperBoard at

or phone (800) 823-6273 « Quantity Pricing Available

Dosho Design, Inc. DE

osho

Evolution in Design Meets the Nature of Fitness




NOW THAT YOU’VE NOTICED WHAT
IT SAYS, HERE’S WHAT IT MEANS.

It means developing a proprietary American urethane that's constantly refined fo improve durability
and longevity. And using American-made, aircraft-grade Hard Chrome that's so tough it meets military
specifications. It means operating our own manufaciuring facility, because choosing the right materials means
nothing if you don't control how they're built. So when you see “Made in the USA,"” you see a guarantee that
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IRON GRIP

BARBELL COMPANY

our producis will consistently deliver the quality and performance that have made Iron Grip the preeminent
name in strength equipment. For more information call 800-664-4766 o visit us at www.irongrip.com.




PERFORMANCE GEAR THAT

GOES TO YOUR HEAD.

AND YOUR BODY. Only Dew-Rags offers a
complete line of performance-enhancing togs
for the workout enthusiast. From state-of-the-art
headwear to Muscle Tees and tanks,
high-tech fabrics like CoolMax®
Extreme and Polartec®
Power Stretch® deliver the
difference. In styles that
make a statement all their
own. Get Dew-Rags and
get your head in the
game. And move your
body beyond the zone
of past performance.

Visit us at Booth 1442 at
Health & Fitness Business Expo.

FUTNESSIPRODU.

y
YOUR POWERFUL CHOICE
“for QUALITY FITNESS

"‘\ ACCESSORIES

s Filness & Strength Gear

E Glnfaes, Straps, Wraps & Belis

e Call Raw Power for your
JFREE Dealer Catalog

“with a snake-like grip”
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= § Not even a trade show’s own publication covers
the show as completely or as accurately as the SNEWS®
team does. Almost as good as being there, you'll find
it at www.snewsnet.com/tradeshow.

‘mgin

With the new SNEWS® Law Review, you'll know exact-
ly what a pending or current legal decision might
mean to your business or the industry. Just go to
www.snewsnet.com/lawreview.

Not only does SNEWS® cover quarterly reports of all
the suppliers and retailers you care about, but our
Stock Ticker is also updated every 15 minutes! Head
to www.snewsnet.com/stockreport.

S GLNRTRENDS

WWW.GEARTRENDS.COM

The ultimate resource for retailers and the media.
Nowhere else will you find a more comprehensive

preview of 2005 product than at GearTrends". Check it
out at www.geartrends.com/newproductpreview.

GearTrends” magazines—every page-turning issue since
we first started publishing—are available online to
download and to print out for free. Pass it on:
www.geartrends.com/magazines.
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Leading the World to

Better Balance!

Fitterfirst’s FUNctional Products
will help your customers
achieve improved
Stability, Agility & Mobility
(S.A.M).

(fltte rfirst
/ balance and fitness o life

From our high-quality CLASSIC line to
our proven PROFESSIONAL products ﬁgﬁgg

and performance enhancing
ACTION SPORT TRAINERS,
Fitterfirst products will meet your
customer's active living needs.

Fitter International Inc.
3050 - 2600 Portland St. SE., Calgary, Alberta T2G 4M6

1-800-fitter-1 | www.fitter1.com
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one simple bar...
one simple solution

We'll show you how.

The Original Body Bar and
Body Bar Club Programs.

Not just a piece of equipment,
but a source of education and
new programming for every
instructor and personal trainer.

800.500.2030
www.bodybars.com

Mention GearTrends and receive a
FREE video with your next Body Bar order.

‘one’ har. infinite workouts.
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TRADE OFF | SPECIAL REPORT

With the business of trade shows evolving, suppliers and retailers plus
show management are rethinking how they approach an event to
keep it viable and productive.

16 1 WANT TO RIDE MY BIKE | STATIONARY BIKES
Innovative designs, as well as a second wave of growth in indoor group
cycling, are putting stationary bikes back in the cardio race.

With the buying power of $3.7 trillion, wooing the female customer
has never been more important for your store. We offer perspectives
on what’s going on in women'’s heads so you can reel them in and
keep them coming back.
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24 MIND THE SMALL STUFF | ACCESSORIES 8
| Think of fitness accessories as “The Juice” that can pump up every
sale and your store’s overall revenues too.

wn
wn
Ll
= | 20 WHAT WOMEN WANT | MARKETING
-
L]
L

28 BRAIN TRUST | SPECIAL REPORT

Outside inventors fuel the fitness industry with new ideas. We get in-
side the heads of a few to share who they are, how they think and why
they do what they do.

32 TO OHHMMM, OR NOT TO OHHMMM | MIND-BODY
With mind-body practices like yoga and Pilates growing like gang-
busters, it's not a category to be shunned as a part of your store mix.

40 WALKING THE WALK | NORDIC WALKING

Taking Europe by storm, Nordic walking is the latest fitness rage.
But can American consumers get over the “dork factor” of walking
around with poles?

44  ARE YOU PROTECTED? | LEGAL MATTERS
Our legal expert explains the ins and outs of
protecting your products, logos and trade
secrets so you can maintain the com-

petitive edge you've earned.

GIVE ME STRENGTH
STRENGTH-TRAINING

A revolution in dumbbell and rack
design we call “multi-weight
dumbbell systems” is trans-
forming the look of
strength-training
equipment.
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Make yours SPRI.

Professionals choose SPRI®.

You should, too. Call your SPRI® sales representative today for more
Your customers already experience SPRI® products in clubs information on all of our new products, or stop by and
and personal training studios across the nation. That’s why visit our booth at the Health & Fitness Business Expo
so many leading retailers trust SPRI® to deliver the right mix August 19-21 in Denver.

of professional products and accessortes that their customers

want.* At the right price. With the right merchandising. And make the professional’s choice your choice.
Every time.

SPRI® offers the right mix to meet your customer’s needs:

e Rubber Resistance ¢ Mind/Body Fitness
¢ Balance & Stability ¢ Education
¢ Weighted Products ¢ And more

Our newest product line enhancements are ready

to stock right now:

* The Xercise Ball™ stability ball line featuring the @
Professional Plus Xercise Ball™ with true slow-deflate S —————
durability at 350 Ibs.~the ideal ball for strength
training and free weights . 5 s e

* Our new Xercise Ball™ accompanied by education SPRI@’ The Professional’s Choice™
developed by the American Council on Exercise® SPRI Products, Inc. Libertyville, IL 60048

¢ The new line of free weight, strength training spriproducts.com / 800-222-7774

and cable machine accessories

*Twenty-three of the top 25 specialty retailers and seven
of the top 10 sporting goods retailers partner with SPRI®
over 100 new products and educational resources to meet their customers' fitness needs.

e Anew professional fitness products catalog with
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LOOK IN THE MIRROR. WHAT DO YOU SEE?

Sometimes a closer look at ourselves is needed if we are to decide what, if
anything, might need a little refreshing, a bit of primping or even a full-
on makeover.

In the pages of this magazine, we've tried to do just that—hold up a mir-
ror so we can all, as an industry, take a good hard look at what we are and
aren’t doing well, or are and aren’t thinking hard enough about. Sometimes
that’s tough to do. But, with every challenge, comes opportunity.

We also search for the challenge and thought-provocation in our range of
reports: We take a look at how trade shows have changed, are changing and
what it means to you. The second-annual SNEWS® Fitness Retailer Survey
gets a much larger response than our first survey last year—with surprises around every corner that may make
you applaud or cringe. Our women’s marketing strategy expert shares insights about what women want in their
fitness shopping experience, and how they mostly aren’t getting it. And we talk to a few equipment inven-
tors, who normally linger namelessly backstage, to share what they do and how their minds work to come up
with the next greatest thing.

Over the last few months, the GearTrends’/SNEWS® team has also been hard at work not only on digging
into these reports, but also on improving what we do to ensure we remain the industry communication leader
you trust and the information source you depend on. The biggest change involves our acquisition of the Law
Quarterly—a niche publication serving the legal needs of the outfitting and outdoor educational communi-
ties. With that acquisition, we have launched a new division in our company, the GearTrends” Law Review,
to be led by a new member of our team, Jim Moss.

The Law Review—www.snewsnet.com/lawreview—will expand to create an information source for the out-
door and fitness and sporting goods communities where our subscribers can read about court decisions and
legal issues affecting their businesses. It will be dedicated to keeping lawyers and company owners and
operators abreast of legal cases and liability issues that might affect their business. Those issues will include
a broad range, including product liability, trademark infringement, risk management, employment law, trade-
mark law, patent law and just about anything else legally in which you may be interested.

With Jim coordinating our efforts, we can assure you our legal coverage and case-study updates will be
edgy, informative and, unlike many other publications, provide information about law that is actually read-
able and definitely practical.

You will also see that we have completely redesigned both www.GearTrends.com and www.snewsnet.com.
In both cases, our redesigns were much needed (0K, OK, desperately needed) to provide updated and easi-
er-to-navigate business resources for our thousands of industry subscribers who visit daily.

We've also added another member to our team—Keri Modrall. In keeping with our international flavor, Keri
is fluent in French. She is a skilled reporter with a degree in journalism from San Francisco State Universi-
ty and will be working out of the Grass Valley, Calif., headquarters as an assistant editor.

Through it all, our philosophy is that you cant have too much fun. Here at the GearTrends” Network—which
includes SNEWS®, GearTrends.com, FitBiz and our GearTrends®” magazines—fun is an essential element in the
way we communicate.

Through all the magazine production hoopla, news research and story writing, which cements together our
industry-leading communication, we at the GearTrends” Network take our motto of “Creating Community
Through Communication” very seriously and, to that end, our mission statement remains: “We promise
inspiration, truth and open discussion in a way that is always curious, but never too serious.”

i 3y

Therese Iknoian and Michael Hodgson
Co-publishers/Co-editors
GearTrends” Network

Susan Mantle Photography

Thanks for being a part,
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Schwinn began building quality bicycles in 1895— and has been
supplying fun, fitness and a healthy lifestyle ever since.

NAUTILUS

Nautilus established itself three decades ago with the
innovation of the selectorized weight stack and cam,
and remains the most recognized name in strength

equipment today.
-~ J

® Premium home strength systems like the NS 700,
and four complete lines of commercial strength
equipment— Nautilus Nitro® Plus, Nautilus Nitro®,
2ST™, and XP Load™.

¢ Human performance— biomechanics built around
the body movements.

A complete line of home and indoor cycling exercise bikes, ~
including the new Evolution® and Evolution®- SR.

Products designed with innovative features that will enhance

your customer's workouts, and keep your maintenance
costs to a minimum.

> StairMaster

With a twenty-year history of excellence, StairMaster is your
source for high-performance, durable cardio fitness equipment.

¢ Quinton-engineered ClubTrack® treadmills, the new
ClubStride™ ellipticals, Momentum™ exercise bikes, the
popular StepMill® and FreeClimber® steppers

Innovation, performance and results
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Spirit®...where health and fitness meet high-tech design and
ergonomics. With the new introduction of the Z-Series
treadmill, Spirit continues to lead the industry in quality,
durability and the innovation of top-quality treadmills,
elliptical trainers and exercise bikes. Call Spirit today and
keep your finger on the pulse of fitness!

Visit us at the Health and Fitness Show, Booth # 1515



