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Get a bigger kick out of your workout with
SuperBoard, from the inventor of Bowflex

Dosho Design, Inc. 
Evolution in Design Meets the Nature of Fitness

Learn more about SuperBoard at

www.dosho.com/pros/fitness_pros.html
or phone (800) 823-6273 • Quantity Pricing Available

We think people should have fun when 
they work out. SuperBoard’s patented 
molecular polymer design brings 
extra spring to every movement, 
maximizing calorie burn, cardio 
benefit, endurance and joint 
sparing – not to mention plain old fun!

Hook on SuperBoard’s
resistance bands to 
tone and strengthen 
every muscle in the body. 

Uses for SuperBoard are limited only by your imagination! 
Instructors have been using it for:

• Aerobics
• Boxing routines
• Sports-specific training, 
such as skiing

SuperBoard’s compact size and built-in carrying 
strap make it the perfect tool for personal trainers 
and clubs – even home use. Most importantly, 
SuperBoard makes exercise fun, so clients stick 
with your program – and see results.

As seen at
IDEA’s

World Fitness
Convention

2004

• Pilates
• Yoga...and more!



It means developing a proprietary American urethane that’s constantly refined to improve durability 

and longevity. And using American-made, aircraft-grade Hard Chrome that’s so tough it meets military

specifications. It means operating our own manufacturing facility, because choosing the right materials means

nothing if you don’t control how they’re built. So when you see “Made in the USA,” you see a guarantee that

our products will consistently deliver the quality and performance that have made Iron Grip the preeminent

name in strength equipment. For more information call 800-664-4766 or visit us at www.irongrip.com. 
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YOU COULD ALMOST SKIP THE    
SHOW...But don’t tell the boss!

Not even a trade show’s own publication covers
the show as completely or as accurately as the SNEWS®

team does. Almost as good as being there, you’ll find
it at www.snewsnet.com/tradeshow.

HERE COME DA JUDGE! 
With the new SNEWS® Law Review, you’ll know exact-
ly what a pending or current legal decision might
mean to your business or the industry. Just go to 
www.snewsnet.com/lawreview. 

FLUMMOXED OVER FINANCIALS? 
BREATHE, BREATHE...

Not only does SNEWS® cover quarterly reports of all
the suppliers and retailers you care about, but our
Stock Ticker is also updated every 15 minutes! Head
to www.snewsnet.com/stockreport. 

TAKE A PEEK: 
2005 NEW PRODUCT PREVIEWS

The ultimate resource for retailers and the media.
Nowhere else will you find a more comprehensive

preview of 2005 product than at GearTrends®. Check it
out at www.geartrends.com/newproductpreview.

HIT AND CLICK: FREE MAGAZINE DOWNLOADS
GearTrends® magazines—every page-turning issue since
we first started publishing—are available online to
download and to print out for free. Pass it on:
www.geartrends.com/magazines.

STAY IN-THE-KNOW, 
ALL THE TIME

STAY IN-THE-KNOW, 
ALL THE TIME

CREATING COMMUNITY
THROUGH COMMUNICATION »

1-800-fitter-1 www.fitter1.com

BONGO
BOARD

BOARD
ROCK

From our high-quality CLASSIC line to
our proven PROFESSIONAL products

and performance enhancing 
ACTION SPORT TRAINERS, 

Fitterfirst products will meet your 
customer's active living needs.

Code   GTM04

Fitter International Inc. 
3050 - 2600 Portland St. SE., Calgary, Alberta T2G 4M6

BALANCE 
BOARD  CLASSIC

OFFICE
PACKAGE 

Better Balance!
Leading the World to

TRIKKE 

Fitterfirst’s FUNctional Products
will help your customers 

achieve improved 
Stability, Agility & Mobility 

(S.A.M).

Not just a piece of equipment, 
but a source of education and
new programming for every

instructor and personal trainer. 

The Original Body Bar and
Body Bar Club Programs.

one simple bar… 
one simple solution

We’ll show you how.

Mention GearTrends and receive a 
FREE video with your next Body Bar order.

800.500.2030
www.bodybars.com

»



12 TRADE OFF | SPECIAL REPORT

With the business of trade shows evolving, suppliers and retailers plus
show management are rethinking how they approach an event to
keep it viable and productive. 

16 I WANT TO RIDE MY BIKE | STATIONARY BIKES

Innovative designs, as well as a second wave of growth in indoor group
cycling, are putting stationary bikes back in the cardio race. 

20 WHAT WOMEN WANT | MARKETING

With the buying power of $3.7 trillion, wooing the female customer
has never been more important for your store. We offer perspectives
on what’s going on in women’s heads so you can reel them in and
keep them coming back. 

24 MIND THE SMALL STUFF | ACCESSORIES 

Think of fitness accessories as “The Juice” that can pump up every
sale and your store’s overall revenues too.  

28 BRAIN TRUST | SPECIAL REPORT

Outside inventors fuel the fitness industry with new ideas. We get in-
side the heads of a few to share who they are, how they think and why
they do what they do.  

32 TO OHHMMM, OR NOT TO OHHMMM | MIND-BODY

With mind-body practices like yoga and Pilates growing like gang-
busters, it’s not a category to be shunned as a part of your store mix. 

40 WALKING THE WALK | NORDIC WALKING

Taking Europe by storm, Nordic walking is the latest fitness rage.
But can American consumers get over the “dork factor” of walking
around with poles?

44 ARE YOU PROTECTED? | LEGAL MATTERS

Our legal expert explains the ins and outs of
protecting your products, logos and trade
secrets so you can maintain the com-
petitive edge you’ve earned.   

48 GIVE ME STRENGTH
STRENGTH-TRAINING

A revolution in dumbbell and rack
design we call “multi-weight
dumbbell systems” is trans-
forming the look of
strength-training
equipment.   
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D E P A R T M E N T S

WELCOME LETTER
Sometimes a closer look at ourselves is
needed if we are to decide what needs a 
little refreshing. 

CONTRIBUTORS
Take a look at who makes GearTrends® the 
page-turner it always is.

THE PRODUCT ZONE
Check out the Product Zone for new products
to meet all your needs.

MAKING THE CASE FOR SPACE

Make the most out of a limited amount of
merchandising space.

2004 SNEWS® FITNESS
RETAILER SURVEY
Our second-annual fitness retailer survey
once again makes you stop and think.  
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welcome
LOOK IN THE MIRROR. WHAT DO YOU SEE? 
Sometimes a closer look at ourselves is needed if we are to decide what, if
anything, might need a little refreshing, a bit of primping or even a full-
on makeover.  

In the pages of this magazine, we’ve tried to do just that—hold up a mir-
ror so we can all, as an industry, take a good hard look at what we are and
aren’t doing well, or are and aren’t thinking hard enough about. Sometimes
that’s tough to do. But, with every challenge, comes opportunity.  

We also search for the challenge and thought-provocation in our range of
reports: We take a look at how trade shows have changed, are changing and
what it means to you. The second-annual SNEWS® Fitness Retailer Survey
gets a much larger response than our first survey last year—with surprises around every corner that may make
you applaud or cringe. Our women’s marketing strategy expert shares insights about what women want in their
fitness shopping experience, and how they mostly aren’t getting it. And we talk to a few equipment inven-
tors, who normally linger namelessly backstage, to share what they do and how their minds work to come up
with the next greatest thing. 

Over the last few months, the GearTrends®/SNEWS® team has also been hard at work not only on digging
into these reports, but also on improving what we do to ensure we remain the industry communication leader
you trust and the information source you depend on. The biggest change involves our acquisition of the Law
Quarterly—a niche publication serving the legal needs of the outfitting and outdoor educational communi-
ties. With that acquisition, we have launched a new division in our company, the GearTrends® Law Review,
to be led by a new member of our team, Jim Moss.  

The Law Review—www.snewsnet.com/lawreview—will expand to create an information source for the out-
door and fitness and sporting goods communities where our subscribers can read about court decisions and
legal issues affecting their businesses. It will be dedicated to keeping lawyers and company owners and 
operators abreast of legal cases and liability issues that might affect their business. Those issues will include
a broad range, including product liability, trademark infringement, risk management, employment law, trade-
mark law, patent law and just about anything else legally in which you may be interested.  

With Jim coordinating our efforts, we can assure you our legal coverage and case-study updates will be
edgy, informative and, unlike many other publications, provide information about law that is actually read-
able and definitely practical. 

You will also see that we have completely redesigned both www.GearTrends.com and www.snewsnet.com.
In both cases, our redesigns were much needed (OK, OK, desperately needed) to provide updated and easi-
er-to-navigate business resources for our thousands of industry subscribers who visit daily. 

We’ve also added another member to our team—Keri Modrall. In keeping with our international flavor, Keri
is fluent in French. She is a skilled reporter with a degree in journalism from San Francisco State Universi-
ty and will be working out of the Grass Valley, Calif., headquarters as an assistant editor. 

Through it all, our philosophy is that you can’t have too much fun. Here at the GearTrends® Network—which
includes SNEWS®, GearTrends.com, FitBiz and our GearTrends® magazines—fun is an essential element in the
way we communicate. 

Through all the magazine production hoopla, news research and story writing, which cements together our
industry-leading communication, we at the GearTrends® Network take our motto of “Creating Community
Through Communication” very seriously and, to that end, our mission statement remains: “We promise 
inspiration, truth and open discussion in a way that is always curious, but never too serious.”

Thanks for being a part,

Therese Iknoian and Michael Hodgson
Co-publishers/Co-editors
GearTrends® Network 
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Schwinn began building quality bicycles in 1895– and has been 

supplying fun, fitness and a healthy lifestyle ever since.

• A complete line of home and indoor cycling exercise bikes,  

 including the new Evolution® and Evolution®– SR.

• Products designed with innovative features that will enhance  

 your customer's workouts, and keep your maintenance   

 costs to a minimum.

Nautilus established itself three decades ago with the 

innovation of the selectorized weight stack and cam, 

and remains the most recognized name in strength 

equipment today.  

• Premium home strength systems like the NS 700,  

 and four complete lines of commercial strength  

 equipment– Nautilus Nitro® Plus,  Nautilus Nitro®,

 2ST™, and XP Load™.

• Human performance– biomechanics built around  

 the body movements.

With a twenty-year history of excellence, StairMaster is your 

source for high-performance, durable cardio fitness equipment.  

• Quinton-engineered ClubTrack® treadmills, the new   

 ClubStride™ ellipticals, Momentum™ exercise bikes, the  

 popular StepMill® and FreeClimber® steppers

• Innovation, performance and results

© 2004 Nautilus, Inc. Nautilus, the Nautilus logo, Evolution, StairMaster, the StairMaster logo, ClubTrack, StepMill, Clubstride, Nautilus Nitro, 2ST, XP Load, IC Elite, IC Pro, 
FreeClimber and Momentum are either registered trademarks or trademarks of Nautilus, Inc. Schwinn, the Schwinn Quality seal and Quinton are registered trademarks.
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MICHAEL HODGSON is an award-winning 
journalist and author of numerous books

including “Camping For Dummies,” “Compass
and Map Navigator” and “Facing the Extreme.”
He continues to pen articles for select con-
sumer magazines, including a regular humor
column for Hooked on the Outdoors. He was the

founder of Adventure 16’s Wilderness Outings program and garnered
extensive retail experience as a store manager there, before 
becoming the general manager for Western Mountaineering. Michael
also served as an editor for Outdoor Retailer magazine where he
helped launch the Daily Exposure.

THERESE IKNOIAN is an award-winning and in-
ternationally published fitness/sports jour-

nalist, has written numerous books, including
“Mind-Body Fitness For Dummies” and “Fitness
Walking,” and continues to write for magazines
such as Trail Runner. She worked as a news re-
porter for the San Jose Mercury News (where

she was on the 1990 Pulitzer Prize-winning news team), has a mas-
ter’s degree in exercise physiology, is certified by ACSM and ACE, and
has consulted with numerous fitness companies on consumer pro-
gramming. As an avid athlete and fitness enthusiast, Therese has been
a nationally ranked race walker, an internationally touring aerobics in-
structor, and is still as at home in the gym as she is doing adventure
races, trail running, mountain biking and whatever else catches her fancy.

SHARON LEICHAM has been a merchandiser and
marketer for more than 20 years working

with both large and small manufacturers and re-
tailers, such as Royal Robbins, Specialized Bi-
cycle, Sierra Designs and Outdoor Retailer mag-
azine. Sharon is the author of “Merchandising

Your Way to Success” and “How to Sell to Women.” She offers mer-
chandising advise on her website, www.merchandisingHUB.com.

KATE BEDNARSKI is president and co-founder of
Asterix Group, a creative brand strategy and

design agency (www.asterixgroup.com). Kate is
a highly recognized women’s brand authority after
18 years leading successful women’s brand ini-
tiatives at Nike, Keds, Ryka and other sports com-

panies. A former nationally ranked cyclist, Kate replaced her com-
petitive spirit with spiritual adventure, for example hiking the Inca
Trail to Machu Picchu. Kate continues to cycle, do yoga and play
golf for fun. 

MARCUS WOOLF has worked as a journalist in the
outdoor industry for nine years and served as

editor for Outdoor Retailer magazine. In 2002, he re-
turned to his home state of Alabama where he works
as a freelance writer for the GearTrends® Network and
consumer publications such as Backpacker and Hooked

on the Outdoors. Marcus hikes and paddles throughout the country, and
he is one of the few outdoor trade and consumer journalists who specializes
in exploring and testing gear in the South.

T H O S E  W H O  M A K E  T H E  G E A R S  T U R N  A T  G E A R T R E N D S ®

DAVID FERRIS brings a hands-on passion for fit-
ness and the outdoors to the GearTrends® team.

As a fitness trainer, he leads outdoor adventures in
the San Francisco Bay Area through www.ferrisfit-
ness.com. He also holds a master’s in journalism
from Northwestern University and has worked as a

newspaper reporter and magazine writer. He raced in the Borneo Eco-
Challenge and enjoys other exploits in the company of Mama Nature.

DAVID J. MICLEAN is the managing principal of
the Silicon Valley office of Fish & Richardson

P.C. (www.fr.com), where he handles trade secret,
IP and commercial disputes through negotiation, lit-
igation and trial. Dave has been snow skiing since
the mid-60s (think wood skis and leather lace-up

boots) and mountain biking since before they invented rear suspension.
While trying to keep up with three active sons, a Turbo wife and two
fast dogs, Dave also coaches Little League and AYSO soccer.
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WENDY GEISTER has been a trade journalist and editor for
more than 12 years. After a long tenure at Outdoor Re-

tailer magazine, and its affiliates the Daily Exposure and Fly-
Fishing Retailer, Wendy joined the GearTrends Network® in 2002. She en-
joys kickboxing, kayaking, skiing and traveling. 

JOHN DAVIDSON has been a sports nut since his father taught
him how to get outside and play. Since then, he has earned

a brown belt in Kenpo, won a championship in roller hockey, and
now enjoys the slower pace of racquetball. John was art director of Outdoor
Retailer for six years prior to joining the GearTrends® Network in 2002.
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JULIE KING has been a fitness enthusiast since

being classified in childhood as hyperactive.
Now, she writes for several fitness trade publica-
tions, is a public relations consultant, and teach-
es group exercise classes in the Chicago area. With

a master’s degree in exercise physiology, Julie previously was senior
manager of communications and education at Life Fitness, a colum-
nist for six years for Fitness Management magazine and a contribut-
ing author of “The Fitness Handbook” (StairMaster Sports/Medical
Products, 1995). Yup, still hyperactive. 
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CLYDE SOLES is the former gear editor for Rock &
Ice and Trail Runner magazines, and has a

decade of experience as a professional equipment
tester. On top of that, he spent a decade in out-
door retail and has been climbing and skiing since
the wood age. His latest book, “Climbing: Training

for Peak Performance,” was published by The Mountaineers.
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Spirit®...where health and fitness meet high-tech design and
ergonomics. With the new introduction of the Z-Series 
treadmill, Spirit continues to lead the industry in quality, 
durability and the innovation of top-quality treadmills, 
elliptical trainers and exercise bikes. Call Spirit today and 
keep your finger on the pulse of fitness!

Visit us at the Health and Fitness Show, Booth # 1515

...Introducing the new Z Series treadmill.


