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Nautilus established itself three decades ago with the
invention of the selectorized weight stack and cam, and

remains the mo ecognized name in ength_equipmen

to this day.

® Premium home strength systems like the NS 700,
and three complete lines of commercial strength
equipment—Nitro™, 2ST™, and XP Load™

e Human Performance—biomechanics built around the
body movements

Schwinn began building quality bicycles in 1895—and has been
supplying fun, fitness and a healthy lifestyle ever since. o

e Afull line of quality home fitness products, and the new Evolution®
and Evolution®-SR indoor cycling bikes

e Products designed with innovative features that will enhance

your customer’s workouts, and keep your maintenance
costs to a minimum

&> BtairMaster

With a twenty-year history of excellence, StairMaster is your source for
high-performance, durable cardio fithess equipment.

e Quinton-engineered ClubTrack® treadmills, Momentum™ exercise
f ®
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e Innovation, performance and results


http://www.dfxi.com/

is an award-
winning and internationally pub-
lished fitness/sports journalist,
has written numerous books, in-
cluding Mind-Body Fitness For
Dummies and Fitness Walking, and
continues to write for magazines
such as Trail Runner. She worked
as a news reporter for the San Jose
Mercury News (where she was on
the 1990 Pulitzer Prize-winning
news team), has a master’s degree
in exercise physiology, is certified
by ACSM and ACE, and has con-
sulted with numerous fitness com-
panies on consumer programming.
As an avid athlete and fitness en-
thusiast, Therese has been a na-
tionally ranked race walker, an in-
ternationally touring aerobics
instructor, and is still as at home
in the gym as she is doing ad-
venture races, trail running,
mountain biking and whatever
else catches her fancy.

has been a

fitness enthusiast for 16 years.
She is a former group-exercise
instructor who taught classes
ranging from stretch to high-
impact aerobics. Debbie is also
a newspaper journalist in South-
ern California where she has
covered business, local govern-
ment, and health and fitness.
When not working, she enjoys
lifting weights, playing golf and
practicing yoga.

is an
award-winning journalist and
author of numerous books in-
cluding Camping For Dummies,
Compass and Map Navigator and
Facing the Extreme. He is a vol-
unteer for the American Red
Cross, an instructor with the
Nevada County Sheriff’s Search
and Rescue team, and contin-
ues to pen numerous articles for
magazines such as Hooked on
the Outdoors and Outside. He
was the founder of Adventure
16's Wilderness Outings program
and garnered extensive retail
experience as a store manager
there, before becoming the gen-
eral manager for Western Moun-
taineering. Michael also served
as an editor for OQutdoor Retail-
er magazine where he helped
launch the Daily Exposure.

Upon the realiza-
tion that his big break in music
may never actually come, Len Cer-
cone has led the life of a PR and
promotions professional. Since
the late 1980s, he has helped
companies build brands in in-
dustries ranging from “sneakers
to super computers.” Len co-
founded Cercone Brown and Part-
ners in 2001, a PR and promo-
tions agency dedicated to helping
its clients “sell more things, to
more people, more often.” He also
enjoys on- and off-road biking,
trail running and triathlons.

has been a fitness
enthusiast since being classi-
fied in childhood as hyperac-
tive. Now, she writes for sever-
al fitness trade publications, is
a public relations consultant,
and teaches group exercise
classes in the Chicago area.
With a master’s degree in exer-
cise physiology, Julie previous-
ly was senior manager of com-
munications and education at
Life Fitness, a columnist for six
years for Fitness Management
magazine and a contributing
author of The Fitness Handbook,
(StairMaster Sports/Medical
Products, 1995). Yup, still hy-
peractive.

president
of award-winning CGPR, has 27
years of domestic and interna-
tional public relations expertise.
Chris also has six years of gov-
ernment relations experience as
a registered lobbyist under her
belt, which is to say she became
expert at juggling phones and
issues while kissing the right
butts. She has spent time on the
agency and corporate side of
public relations, where her PR
skills earned Chris the national-
ly coveted Silver Anvil award for
her travel work with British Air-
ways. An avid sailor, Chris is still
trying to find a way to move her
offices onto a yacht.

wrote about
crime and city hall for daily
newspapers until 1999, when
he won a race slot in the Bor-
neo Eco-Challenge and had to
rethink his day job. Since then,
David has worked as a freelance
writer and a personal trainer
who does both gym workouts
and outdoor cross-training
classes. He lives in Marin Coun-
ty, Calif.—yes, the land of
fruits, nuts and hot tubs—
where his fresh-air passions in-
clude trail running, mountain
biking, yoga and surfing.
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has been a
merchandiser and marketer for
more than 20 years working with
both large and small manufac-
turers and retailers. Her past po-
sitions include merchandis-
ing/public relations/marketing
for the Royal Robbins apparel
company, marketing for Spe-
cialized Bicycle, merchandising
for Sierra Designs and, most re-
cently, merchandising editor for
Outdoor Retailer magazine.
Sharon is the author of Mer-
chandising Your Way to Success
and How to Sell to Women, and
recently created the merchan-
disingHUB.com website, a site
of information, ideas and
sources designed specifically for
independent retailers.
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When there’s a long, open road in front of
you, there’s no reason for thirst to force you
off your bike. Take a NALGENE® hydration
pack along for the ride and you can hydrate

on the go. Fill the bladder, strap on your pack

= and start pedaling. The only thing you’ll taste
\ll..'; Life is an adventure. Drink it up. is the liquid you’ve brought with you and the
only thing you’ll feel is the wind at your back.
Find out more at www.nalgene-outdoor.com

or call 1-800-625.4327.

HYDRATIONW

75% of N Learn what you can do to help
U.S. Children W#

do not even b -
get 20 minutes it . minded kids
of physical 7 '
activity every

build healthy, active, sports

...one heartbeat at a time™

www.pe4life.org
Call us at 202-776-0377

P.E.4LIFE is a non-profit, advocacy
organization dedicated to the
delivery of health, fitness and sports
activities to all students,
every day in school.
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